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HEARST:  WHERE  JOURNALISM  OF  mSTINCTION  fS  AN  EVERYDAY  STORY 


Most  Americans  could  never  get  this  close 
to  the  drug  war  and  live  to  tell  about  it. 

When  the  San  Antonio  Express-News  sent  a  reporter  and 
photographer  to  Colombia  to  cover  the  U.S. -backed  plan  to  cut 
cocaine  production,  they  found  a  country  in  turmoil.  The  battle 
over  drugs  was  overshadowed  by  the  war  for  political  control. 

They  traveled  from  the  capital,  Bogota,  to  the  southern  jungles 
where  the  coca  is  grown  to  rural  villages  where  people  are 
under  siege  by  guerrilla  forces.  At  one  point,  their  camera 
was  confiscated,  and  the  Express-News  team  had  to  negotiate 
with  guerrillas  to  continue  taking  photographs.  They  forged 
ahead  for  three  weeks,  interviewing  all  sides  from  politicians 
and  drug-war  specialists  to  guerrillas,  soldiers  and  refugees. 

The  situation  there  was  anything  but  simple.  Citizens  were 
living  in  fear.  Kidnapping,  sabotage  and  food  shortages  reigned 
in  the  countryside.  The  Colombian  government  had  control  of 
little  more  than  half  the  country.  The  newspaper's  revelations  cast 
doubt  on  the  ability  of  the  plan  to  have  any  major  impact  on  the 
drug  industry  in  Colombia. 

Readers  in  San  Antonio  were  able  to  see  the  challenges  in 
Colombia  as  only  a  few  experts  had  before.  Taking  risks  to  bring 
international  news  stories  home  is  one 
more  way  the  Hearst  Newspapers  enrich 
readers'  lives  every  day. 

For  more  about  this  report,  go  to 
www.mysanantonio.com/expressnews. 


LETTERS 


BORN  UNOER  A  PICKET  SIGN 

IN  YOUR  INFORMATIVE  PIECE  ABOUT 
the  newspaper  war  in  Wilkes-Barre, 

Pa.  [“Voice’  No.  1  in  Wilkes-Barre?,” 
March  26,  p.  14],  you  wTite  that  The  Citi¬ 
zens’  Voice  “has  probably  lasted  longer  than 
any  other  strike-bom  paper.” 

Actually,  there’s  at  least  one  strike-bom 
paper  that’s  been  around  more  than  twice 
as  long  as  the  Voice.  The  Trentonian  w'as 
started  in  New  Jersey’s  capital  city  in  1946 
during  a  strike  by  the  International  T\po- 
graphical  Union.  The  paper  came  under 
private  ownership  a  few  years  later  and 
seems  to  be  holding  its  owti  against  The 
Times  of  Trenton,  which  is  now'  part  of  the 
Newhouses’  Advance  Publications. 

Trenton,  population  85,403,  is  the  only 
community'  in  New  Jersey,  and  one  of  the 
smallest  cities  in  the  country,  that  still  sup¬ 
ports  two  competing  dailies. 

DOUGLAS  ELDRIDGE 
RETIRED  DEPUTY  EDITOR 
The  Montclair  (N.J.)  Times 

THE  CHINA  GYNOROME 

I  WOULD  EXPECT  THAT  AmY  LeANG 
shares  Alicia  Mundy’s  correct 
sentiments  regarding  China’s 
hideous  regime  [“Wrath  at  satirists 
belongs  to  Beijing,”  April  23,  p.  30]. 

Mundy  grants  that  Leang  would  have 
been  “annoyed”  by  that  asinine  Capitol 
Steps  skit  at  the  American  Society  of  New's- 
paper  Editors’  convention  (I  agree  w'ith  her 
that  The  Capitol  Steps  excel  at  asinine 
skits).  Yet  she  would  deny  Leang  her  claim 
to  be  more  than  “annoyed”  or  her  pointing 
out  how'  objectionable  she  found  the  skit  in 
a  Washington  Post  Op-Ed  piece. 


I  am  not  Asian  American,  and  I  am  not  a 
fan  of  political  correctness,  but  I  do  know 
that  such  skits  blur  the  distinction  betw  een 
satire  and  bigotr\'.  Some  people  —  I  hope 
not  the  editors  who  attended  the  conven¬ 
tion  where  the  skit  took  place  —  cannot 
distinguish  between  parody  and  outright 
viciousness. 

At  some  point,  this  “humor”  becomes 
\icious,  if  not  in  its  intent,  then  certainly 
in  the  minds  of  people  who  cannot  tell  the 
difference  between  a  joke  and  hatred.  And, 
believe  me,  there  are  a  lot  of  people  in  the 
world  who  cannot  make  such  distinctions 
—  a  lot  of  people  who  do  not  need  to  have 
their  hatred  and  bigotiy-  encouraged. 

RIP  RENSE 
COLUMNIST 
WorldNetDaily.com 

Corrections 

Due  to  editing  errors  in  anAdxeeek 
Magazines’ Special  Report  profile  of 
William  Dean  Singleton  (“Survival  of  the 
fittest  ” April 30,  p.  SRlO),  the  Garden  State 
Paper  Co.  recycled  neu'sprint  mill  was 
misidentified  as  a  newspaper,  the  Salt  Lake 
City  joint  operating  agreement  was 
misidentified  as  a  “potential  JOA,’’and  a 
quote from  Singleton’s  sister,  Pat  Robinson, 
was  changed.  The  quote  originally  read, 

“We  had  a  lot  of  love,  but  Mommy  and 
Daddy  didn’t  have  a  lot financially.” 

In  a  story  about  newspapers’ plans for 
Timothy  McVeigh’s  scheduled  execution 
(“Timothy  McVeigh:  Final  chapter,” April 
23,  p.  10),  E&P  misreported  the  number  of 
reporters  The  Daily  Oklahoman  is  set  to 
send  this  month  to  cover  it  in  Terre  Haute, 
Ind.  The  Oklahoma  City-based  paper  plans 
to  send  three  reporters  and  a  photographer. 


--50  YEARS  AGO 

NEWSPAPERDOM  “  FROM  EDITOR  &  PUBLISHER 


•MAY  12,  19.51: 

Crime  does  pay  —  in  Pulitzer 
Prizes  to  newspapers  and 
newspaper  people.  Two  coveted 
Meritorious  Public  Service 


were  won  by  the  Brooklyn  (N.Y) 
Eagle  and  The  Miami  Herald  for 
their  exposes  of  organized  crime. 

A  ruling  on  whether  columnist 


awards  were  made  this  year.  They  Leonard  Lyons  (Post-Hall 


Syndicate)  must  reveal  the  source 
of  information  for  items  relating 
to  Ethel  Rosenberg,  convicted 
atom  spy,  was  postponed  May  10 
because  of  the  illness  of  federal 
Judge  John  C.  Knox. 
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C  ID  takes  it  on  the  chin 


in  Match  FAS-FIU  report 


WiFiter  afid  spring  slowdown  wipes 
out  many  gains  achieved  last  year, 
but  S.F.’s  ‘Chronicle’  a  big  winner 


BY  MARK  FITZGERALD 

CHICAGO 


|OR  THE  FLAGSHIPS  OF  AMERICA’S  BIGGEST 
newspaper  companies  —  busy  now  prepar¬ 
ing  layoffs  and  budget  cutbacks  —  tbe  latest 
audit  report  showing  circu¬ 
lation  gains  for  the  six- 
month  period  ended  March 
31  arrived  like  snapshots  fi¬ 
nally  retrieved  from  the  Fo- 
tomat,  showing  a  shiny  new 
car  bought  during  summer 
and  repossessed  last  month. 

The  very  largest  daily 
newspapers  increased  their 
circulation  year  to  year, 
according  to  the  Audit  Bu¬ 
reau  of  Circulations’  (ABC) 

FAS-FAX.  USA  Today, 


Top  Reported 
Readership  Audits 

tVEUGEPAID 

CIRCUUTION 

UC  READER 
PROnU  AUDIT 

l.The  Star-Ledger,  M-F 
Newark,  N.J.  Sun 

407,592 

606,462 

1,003,800 

1,419,200 

2.The  Dallas  M-F 

Morning  News  Sun 

“  516,256 
782,748 

986,500 

1,605,600 

3.The  .Arizona  M-F 

Republic,  PhuenLx  Sun 

482,259 

599,450 

869,500 

1,187,400 

4.Miiwaukee  .M-F 

Journal  Sentinel  Sun 

266,590 

443,411 

597,200 

967,300 

S.The  Indianapolis  M-F 
Star  Sun 

251,601 

365,546 

470,100 

592,900 

Source;  Audit  Bureau  of  Circulations  FAS-FAX  report.  List  includes  only 
papers  whose  Readership  Profile  reports  have  been  completed  and  released 


resenting  a  little  more  than  half  the  nation’s  1,400 
dailies,  showed  overall  declines  of  0.9%  during 
the  w'eek  and  1.7%  on  Sundays,  once  the  industry’s 
most  reliable  circulation  franchise.  Eveiy  daily  and 
Sunday  circulation  categorv',  from  over  500,000  to 
under  25,000,  showed  declines,  NAA  found. 

This  was  the  first  FAS-FAX  to  include  “Reader 
Profiles”  of  newspapers  —  readership  results  from 
studies  w  hose  methodologies  were  audited  by  ABC. 
Only  52  newspapers  have  completed  the  process  so 
far,  and  just  three  of  those  were  among  the  top  20 
in  circulation.  Still,  their 
results  demonstrated  an 
inflating  effect  that  indus- 
tr\’  boosters  say  reflects  the 
real  reach  and  power  of 
newspapers.  The  most  im¬ 
pressive  pass-along  of  the 
big  metros  w'as  that  of  The 
Star-Ledger  in  Newark, 
N.J.,  whose  407,592  week¬ 
day  paid  circulation  be¬ 
came  1,003,800  readers 
and  whose  Sunday  paid 
circulation  of  606,462 


measured  from  Monday  to  Friday,  was  again  the 
largest  daily  in  America,  gaining  26,144  copies 
for  an  average  circulation  of  1,852,592.  The  Wall 
Street  Journal  gained  6,907  copies  over  the  year  for 
a  circulation  of  1,819,528.  The  New  York  Times 
gained  just  under  1%  in  circulation  for  a  weekday 
average  of  1,159,954. 

Taken  as  a  whole,  though,  a  Newspaper  Associa¬ 
tion  of  America  (NAA)  analysis  of  the  ABC  numbers 
shows  newspapers  this  winter  and  spring  gave  away 
the  small  circulation  gains  they  achieved  last  year. 
The  773  daily  papers  included  in  the  FAS-FAX,  rep- 


translated  into  an  audience  of  1,419,200. 

But  even  newspaper  readership  was  down  this 
period,  according  to  NAA’s  crunching  of  Scar¬ 
borough  Research  data.  Since  the  fall,  readership 
fell  from  55.1%  to  53.5%  during  the  week  and  from 
65.1%  to  63.8%  on  Sundays,  the  industry'  group 
reported. 

Joint  operating  agreements  (JOAs)  had  a  big  im¬ 
pact  on  circulation  this  reporting  period.  Finally 
free  of  its  JOA  partner  —  and  changing  to  an  all-day 
publishing  cycle  —  the  San  Francisco  Chronicle's 
soared  13.4%  from  its  previous  a.m.-only  cycle  to 


‘METRO' STIRS 
POTINROSTON 


Free  transit 

paper  publisher 
Metro  International 
made  its  debut  in 
Boston  Thursday  as 
it  has  in  other  cities 
around  the  world  — 
amid  controversy. 

Transit  officials 
removed  14  Metro 
boxes  from  subway 
stations  four  days 
earlier,  saying  the 
paper  didn't  ask 
permission  first.  They 
also  said  commuters 
have  complained 
about  overly  aggres¬ 
sive  Metro  hawkers. 

Metro  contended 
it  was  being  treated 
unfairly.  The  colorful, 
quick-read  tabloid 
that  made  its  U.S. 
first  appearance  in 
Philadelphia  last  year 
is  geared  toward 
young,  non-news- 
paper  readers. 

The  Boston  Globe 
said  it  remained 
confident  that  its 
content  would 
remain  valuable  to 
customers,  but  put 
more  hawkers  on 
the  street  anyway 
to  coincide  with 
Metro’s  launch. 

-  LUCIA  MOSES 
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FCCT0IIE6IN 

RUl[»EVIEIi 

The  Federal 

Communications 
Commission  (FCC) 
made  it  official 
Thursday:  The 
agency  this  week 
will  begin  its  review 
of  the  rule  that  bars 
the  owners  of  daily 
newspapers  from 
buying  TV  or  radio 
stations  in  the 
same  town. 

According  to  FCC 
Chairman  Michael 
Powell,  the  review 
could  eliminate  or 
weaken  the  rule. 

-  TODD  SHIELDS 

PAPERUEBAY 

ERTERABDEAl 

The  Sf.  Peters¬ 
burg  (Fla.)  Times 
and  Minneapolis  Star 
Tribune  have  part¬ 
nered  with  eBay, 
the  auction  Web 
site,  to  give  eBay 
users  the  option 
of  placing  classified 
ads  in  the  news¬ 
papers. 

Both  papers  will 
feature  an  “eBay 
Sellers  Classifieds” 
in  print,  listing 
auction  items  with 
coded  numbers  for 
easy  retrieval  on 
eBay  or  the  papers’ 
Web  sites. 

TampaBay.com 
and  startribune.com 
each  will  host  a 
co-branded  section 
with  eBay,  featuring 
classified  ads  placed 
on  eBay's  Local 
Trading  section. 

Said  Ron  DuPont 
Jr.,  general  manager 
of  TampaBay.com, 
“It’s  a  mini-eBay 


527,466.  The  San  Francisco  Examiner,  which  new 
Chronicle  owner  Hearst  Corp.  sold  to  the  Fang  fam¬ 
ily  last  year,  did  not  report  results  because  it  wants 
to  first  “stabilize”  its  circulation  system,  said  Peter 
Herschberger,  the  Examiner's  vice  president  of 
sales  and  marketing.  “We’re  much  more  like  a  start¬ 
up  than  our  135-year-old  nameplate  would  sug- 


TOP  20  DAILY  PAPERS 

ABC  FAS-KAXM  Top  JO  Paper,  AVEMGE  DAILY  GAIH/(LOSS)  SAME 

FW  SR  MONTHS  ENDED  MARCH  31. 2001 _ CIRCUIATION  PERIOD  IASI  YEAR 


1.  The  Wall  Street  Journal  (M-F) 

1,119,528 

6,907 

0.4% 

2.  USA  Today  (M-thl)* 

1,769,650 

11,951 

0.7% 

3.  The  New  York  Times  (M-ft 

1,159,954 

10,370 

0.9% 

4.  Los  Angeles  Times  (M-FT 

1,058,494 

(53,290)  (4.8%) 

5.  The  Washington  Post  (M-ft 

802,594 

(9,965) 

(1.2%) 

6.  Daily  News.  New  York  (M-F) 

716,095 

(14,447) 

(2%) 

7.  Chicago  Tribune  (W-ft“ 

676,573 

1,970 

0.3% 

8.  Newsday.  Melville,  N.Y.  <m-F) 

576,692 

1,097 

0.2% 

9.  Houston  Chronicle  (M-S) 

545,066 

(8,396) 

(1.5%) 

10.  San  Francisco  Chronicle  (M-ft 

527,466 

62,523 

13.4% 

11.  The  Dallas  Morning  News 

500,357 

4,174 

0.8% 

12.  New  York  Post  (M-F) 

487,219 

50,675 

11.6% 

13.  Chicago  Sun-Times  (M-ft 

484,423 

2J17 

0.5% 

14.  The  Arizona  Republic,  Phoenix 

:.M-FT 

482,259 

142 

0% 

15.  The  Boston  Globe  (M-f; 

467,217 

(9.877) 

(2%) 

16.  The  Star-Ledger,  Newark  (M-ft 

407,592 

1,023 

0.3% 

17*  Star  Tribune.  Minneapolis 

399,019 

(7.390) 

(1.8%) 

18.  The  Philadelphia  Inquirer  (M-F) 

404,860 

(12,132) 

(3%) 

19.  The  San  Diego  Union-Tribune 

.M-S) 

374,133 

0,167) 

(1.9%) 

20.  The  Plain  Dealer,  Cleveland  (M-S) 

363,693 

(15,290) 

(4%) 

*USA  Today  Friday  edition  reported  in  FAS-FAX  as  2,184,359,  an  increase  of  26,144  copies, 
or  0.1%,  compared  with  same  period  last  year.  M-F  average  calculated  by  E&P:  1.852,592, 
an  increase  of  14,790  copies,  or  0.8%. 

**M-F  average  calculated  by  E&P:  621,870,  a  decrease  of  11,729  copies,  or  1.9%,  com¬ 
pared  with  same  period  last  year. 

tM-F  average  calculated  by  E&P:  516,256,  an  increase  of  726  copies,  or  0.1%.  compared 
with  same  period  last  year. 

ttM-F  average  calculated  by  E&P:  361,761,  a  decrease  of  4,196  copies,  or  1.2%,  compared 
with  same  penod  last  year. 

TOP  20  SUNDAY  PAPERS 

.'^BCE^S-^AXfo^Top20SundayPapeT,  AVERAGE  SUNDAY  GAIN/(L0SS)  SAME 
FOR  SR  MONTHS  ENDED  MARCH  31. 2001  CIRCUIATIDN  PERIDD  LAST  YEAR 


1.  The  New  York  Times 

1,698,281 

6,994  0.4% 

2.  Los  Angeles  Times 

1,391,343 

6,656  0.5% 

3.  The  Washington  Post 

1,070,809 

(16,450)  (1.5%) 

4.  Chicago  Tribune 

1,001,662 

(24,746)  (2.4%) 

5.  The  Denver  Post 

970,934 

*  * 

6.  Sunday  News,  New  York 

821,080 

850  0% 

7.  The  Dallas  Morning  News 

782,748 

(1,196)  (0.2%) 

8.  The  Philadelphia  Inquirer 

762,194 

(42,551)  (5.3)% 

9.  The  Detroit  News  and  Free  Press 

738,246 

(21,969)  (2.9%) 

10.  Houston  Chronicle 

737,626 

(10,177)  (1.3)% 

11.  The  Boston  Globe 

710,256 

(12,519)  (1.7)% 

12.  Star  Tribune,  Minneapolis 

668,560 

(11,113)  a.6%) 

13.  Newsday,  Melville,  N.Y. 

663,220 

1,111  0.2% 

14.  Journal  and  Constitution,  Atlanta 

651,684 

(27,514)  (4.0%) 

15.  The  Star-Ledger,  Newark 

606,462 

1,029  0.2% 

16.  The  Arizona  Republic,  Phoenix 

599,450 

(10,049)  (1.7%) 

17.  San  Francisco  Chronicle 

540,074 

(30,679)  (5.4%) 

18.  St.  Louis  Post-Dispatch 

483,628 

(16,496)  (3.3%) 

19.  The  Seattle  Times/ 

Seattle  Post-Intelligencer 

482,978 

(17,910)  (3.6%) 

20.  The  Plain  Dealer,  Cleveland 

480,878 

(11,934)  (2.4%) 

'Comparison  isn't  meaningful  due  to  the  new  Denver  joint  operating  agreement. 


gest,”  said  Herschberger,  who  added  the  Examiner 
would  be  included  in  the  FAS-FAX  for  the  six 
months  ending  next  Sept.  30. 

Starting  a  JOA  —  and  ending  their  subscription 
war  —  in  January  dramatically  depressed  the  circu¬ 
lations  of  the  Denver  Rocky  Mountain  News,  which 
declined  17-9%  to  366,499,  and  The  Denver  Post, 
which  declined  11.9%  to  364,451.  The  monopoly 
Sunday  Denver  Post,  however,  immediately  became 
the  nation’s  fifth-largest  Sunday  paper  with  a  cir¬ 
culation  of 970,934.  @ 


An  ABC  loophole? 

Wilkes-Barre  paper 
scores  big  circ  gains 

‘Separate  editions’  add  up  on  Sunday 


BY  LUCIA  MOSES 

As  THE  LATEST 
Audit  Bureau 
of  Circulations 
(ABC)  figures  show’, 
there’s  not  much  good 
news  for  Sunday 
papers.  In  the  six 
months  ended  March 
31,  Sunday  circulation 
declined  1.7%,  almost 
twice  the  daily  circula¬ 
tion  decline  of  0.9%. 

How  has  one  news¬ 
paper  managed  to  beat 
the  trend?  The  answer 
lies  in  an  ABC  rule 
that  allows  “separate 
editions”  of  a  paper  to 
be  counted  as  paid 
circulation  if  certain 
conditions  are  met. 

The  Times  Leader  in 
Wilkes-Barre,  Pa.,  did 
just  that  with  its  Sun¬ 
day  Dispatch,  a  PiLtson- 
based  weekly,  and 
jacked  up  Sunday  circu¬ 
lation  by  8,515  copies, 
or  13.2%,  in  1999. 

As  required  by  ABC, 
the  Dispatch  is  labeled 
as  an  edition  and  bears 
the  city  of  publication 
and  logo  of  the  mother 
paper. 

The  Times  Leader's 
competition,  however, 
cried  foul.  William 


Lynett,  co-publisher  of 
Scranton,  Pa.’s  Tribune 
and  The  Scranton 
Times,  complained  that 
the  rule  essentially  al- 
low’s  the  Times  Leader 
to  count  a  smaller  prod¬ 
uct  with  fewer  stories 
and  news  as  part  of  its 
paid  circulation.  (The 
Scranton  papers  are 
owned  by  Times-Sham- 
rock  Communications, 
which  also  owns  The 
Citizen's  Voice  in 
Wilkes-Barre.)  The  rule 
threatens  the  credibility 
of  paid  circulation  in 
tbe  minds  of  advertis¬ 
ers,  he  said.  Lynett  took 
his  complaint  earlier 
this  year  to  the  ABC 
board,  which  stood 
firm  behind  it. 

“My  competition’s 
only  upset  he  didn’t 
come  up  with  it  him¬ 
self,”  said  Times  Leader 
Publisher  Patrick 
McHugh. 

It  was  a  circulation 
executive’s  curiosity  that 
led  to  the  discovery. 
Maybe  the  lesson  for  de¬ 
spairing  circulation  di¬ 
rectors  is:  Read  the 
ABC  rules  carefully  — 
you  never  known  what 
you  might  find.  11 
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It's  now  92  Pulitzers 
for  newspapers 
contributing  to  the 
Los  Angeles  Times- 
Washington  Post 
News  Service. 


David  Willman,  a  veteran  reporter  in  the  Washington  bureau  of  the  Los 
Angeles  Times,  won  the  investigative  reporting  Pulitzer  for  his  pieces  on 
Food  and  Drug  Administration  approval  of  seven  unsafe  prescription 
drugs.  The  medications  are  suspected  of  causing  the  deaths  of  more  than 
1 ,000  patients.  WiUman’s  two-year  examination  of  the  FDA  disclosed  that 
the  agency  had  approved  the  drugs  (including  a 
heartburn  medicine,  a  diet  pill  and  a  painkiller)  “while 
disregarding  danger  signs  or  blunt  warnings  from  its  own 
specialists.”  The  FDA  was  then  “slow  to  seek  withdrawals”  of  the 
drugs,  even  after  having  received  “reports  of  significant  harm  to 
patients.”  The  Pulitzer  Prize  Board  called  Willman’s  work  a 
“pioneering  expose,”  but  his  stories  offered  a  strong  analytical 
component  as  well.  The  board  also  cited  his  “analysis  of  the  policy 
reforms  that  had  reduced  the  agency’s  effectiveness.” 


202-334-6173 


www.newsservice.com 
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hosted  by  [the]  St. 
Petersburg  Times.” 

-  KARIM  MOSTAFA 


PACIFICA  OEAl 

Pacifica  Papers' 
largest  share¬ 
holder  is  suing  the 
newsprint  maker  to 
halt  distribution  of 
information  to  share¬ 
holders  on  the  com¬ 
pany’s  pending  sale  to 
Norske  Skog  Canada 
until  a  “flawed  sale 
process"  is  corrected. 
Shareholders  are  to 
vote  May  31.  (£&P, 
April  2,  p.  24.) 

Controlling  almost 
19%  of  Pacifica, 
Cerberus  Capital 
Management  alleges 
that  Pacifica  Chairman 
J.  Trevor  Johnstone 
offered  CEO  Wayne 
Nystrom  a  “financial 
inducement”  to  back 
the  deal  with  Norske 
Skog,  which  he  op¬ 
posed.  Pacifica  denied 
the  allegation.  Cerber¬ 
us  further  complained 
of  conflict  of  interest 
in  another  Pacifica 
director’s  work  for  a 
bank  that  stands  to 
collect  advisory  fees 
if  Norske  Skog  buys 
Pacifica.  Pacifica 
denied  the  director 
acted  improperly. 

In  a  related  suit, 
Cerberus  said  John¬ 
stone  prevented  Paci¬ 
fica  directors  “from 
considering  a  potential 
rival  bid  from  St. 

Marys  Paper  Ltd.,”  the 
National  Post  in  Toron¬ 
to  reported,  adding 
that  Pacifica’s  lawyer 
told  the  court  that 
Nystrom  owns  half  of 
a  firm  that  controls 
26%  of  St.  Marys. 
-JIM  ROSENBERG 


CALENDAR 


MAY 

17  9(1 

11  lU  Writers 
Seminar,  National 
Conference  of 
Editorial  Writers 
Foundation  and 
the  Freedom  Forum 
First  Amendment 
Center,  Vanderbilt 
University,  Nashville, 
Tenn. 


MINFE  Annual 
Conference, 
International 
New'spaper  Financial 
Executives,  Hyatt 
Regency  Hotel, 
Vancouver,  British 
Columbia 


MNCS  Reuben 
Award 

Convention,  National 
Cartoonists  Society, 
Boca  Raton  Resort  & 
Club,  Boca  Raton,  Fla. 


01  _n  NSNC  Annual 
ui  U  Conference, 
National  Society 
of  Newspaper 
Columnists,  Sir 
Francis  Drake  Hotel, 
San  Francisco 

JUNE 

3  _n  World 
U  Newspaper 
Congress,  World 
Editors  Forum,  and 
Info  Services  Expo 
2001,  World 
Association  of 
Newspapers,  Hong 
Kong  Convention  and 
Exhibition  Centre, 
Hong  Kong 

10  How  to  Build  & 
\L  Extend  Brands 
Using  the  Web, 
Adweek  Conferences, 
Laredo  Group, 
Roosevelt  Hotel, 

New  York 


1J  inSABEW 
W  I  D  Technology’ 
Conference,  Society' 
of  American  Business 
Editors  and  Writers, 
Embassy  Suites  Hotel 
Raleigh-Durham 
Airport,  Cary,  N.C. 

Mire  National 
Conference, 
Investigative  Reporters 
and  Editors,  Hyatt 
Regency,  Chicago 

iq  in  AFCP  Annual 
lu  ID  Conference 
and  Trade  Show, 
Association  of  Free 
Community  Papers, 
Ritz-Carlton,  Phoenix 

MNexpo  2001, 
Newspaper 
Association  of 
America,  Ernest  N. 
Morial  Convention 
Center,  New  Orleans 


on  1 NPPA  Annual 
LD  I  Convention, 
National  Press 
Photographers 
Association,  Peabody 
Hotel,  Memphis,  Tenn. 

9Q-Qn  Writers 

Lu  uU  Workshop, 
Society  of  Professional 
Journalists,  Portland, 
Maine 


11  II  AAN  Annual 
1 1  m  Convention, 
Association  of 
Alternative 
Newsweeklies, 
Ritz-Carlton  New 
Orleans,  New  Orleans 

NOTE:  To  list  events, 
please  e-mail  to 
calendar  @  editorand 
publisher.com  or fax 
to  Calendar  Editor 
at  (646)  654-5370. 


‘Jerusalem  Post’  moves  into  N.Y. 


BY  WAYNE  ROBINS 

Every  day, 

readers  in  the 
New  York  metro¬ 
politan  area  have  a 
bumper  crop  of  choices 
for  newspaper  home 
delivery:  Daily  News, 
Newsday,  New  York  Post, 
The  New  York  Times, 
and  a  host  of  suburban 
papers.  On  Fridays,  there 
is  now  one  more  paper 
available  on  some 
doorsteps:  The 
Jerusalem  Post. 

Israel’s  leading  Eng¬ 
lish-language  newspaper, 
a  part  of  the  Hollinger 
International  Inc.  chain, 
launched  March  24 
home  subscriptions  of  its 
two-section  Friday  paper 


(a  broadsheet  pf 

news  section  and  a  1  ^ 
tabloid  weekend  ffrj 
magazine)  in  New  , 
York,  New  Jersey, 
and  Connecticut.  !  ^ 
It  promises  6  a.m.  i 
delivery  in  most  1 
areas.  With  2,200  j 
subscribers,  j  fr; 

Jerusalem  Post 
Publisher  Tom 
Rose  considers  the  proj¬ 
ect  enough  of  a  success 
that  the  paper  is  eyeing 
other  American  metro¬ 
politan  areas  with  large 
Jewish  communities  for 
possible  expansion. 

“It’s  a  classic  case  of 
your  customers  knowing 
what  they  want,”  Rose 
told  Ei3P  in  a  phone  in- 


THE  JERtJSALEM 

POST 


Peres  to  give 
Egypt  ‘input’  on 
peace  proposal 

\1.,\  also  ^  i'i»  Jordan  after  US 


York,  N.Y.:  If  it  can  make  it  there  ... 

terview  from  his  ;  the 

Jerusalem  office.  The  i  tha 

frequent  travel  by  Israeli  Fri( 

and  American  Jews  be-  pos 

tween  the  two  countries  I 

created  a  demand  for  the  i  Jer 
Fosf  in  the  New  York  re-  |  afil 
gion.  “Our  customers  i  site 
were  asking  us  why  they  !  are 
couldn’t  read  in  New  the 

York  what  their  friends  dis1 


I  and  relatives  in 
^  Israel  were  reading 
the  same  day.” 
e  i  Printing,  distrib- 
’  on  j  uting,  and  deliver- 
ing  a  same-day 
newspaper 
— r-  halfway  around 
--  -|  the  globe  may 
j  seem  counterintu¬ 
itive  in  the  Inter¬ 
net  era.  But  it  is 
the  Internet,  of  course, 
that  makes  printing  the 
Friday  Jerusalem  Post 
possible  in  New  York. 

Pages  are  laid  out  in 
Jerusalem  and  posted  on 
a  file  transfer  protocol 
site.  Downloaded  pages 
are  plated  and  printed, 
then  delivered  by  several 
distributors.  II 
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Undaunted  by  ad  drop 


MERICAN  AND 


BY  STEVE  YAHN  AND  JOE  NICHOLSON 

TORONTO  the  “soft  advertis-  — 

American  and  ing  revenues  so  far 

Canadian  pub-  this  year.” 

lishers  convened  The  revenue 
here  last  week  with  the  fallott’was  evi- 
upbeat  spirit  of  those  denced  by  the 

who  stUl  feel  they  are  marked  decline  of 
sitting  pretty  despite  the  newspaper  execu- 

turbulence  resulting  tives  who  attended 

from  the  ad  sales  slump.  the  NAA  annual  Qu 

John  F.  Sturm,  presi-  convention, 

dent  of  the  Newspaper  Nonetheless,  Donald  E. 

Association  of  America  Graham,  chairman  and 

(NAA),  acknowledged  CEO  of  the  Washington 


Canadian  pub- 
^  .^.lishers  convened 
here  last  week  with  the 
upbeat  spirit  of  those 
who  stUl  feel  they  are 
sitting  pretty  despite  the 
turbulence  resulting 
from  the  ad  sales  slump. 

John  F.  Sturm,  presi¬ 
dent  of  the  Newspaper 
Association  of  America 
(NAA),  acknowledged 


Donald  L  Graham  John  F.  Sturm 


Post  Co.,  said  the  Post 
Co.  will  stick  to  its  ambi¬ 
tious  online  investments. 


Overall,  the  mood 
seemed  to  be  self-satis¬ 
faction,  as  publishers 
reflected  that  the  online 
phenomenon  —  former¬ 
ly  regarded  as  a  major 
threat  to  newspapers  — 
might  in  fact  be 
an  asset. 

“It’s  been 
quite  a  year 
since  we  last 
met.  It  wasn’t 
all  that  long  ago 
when  25-year- 
old  millionaires” 
were  debating 
whether  to  buy 
a  Porsche  or  a  Mercedes, 
said  Sturm.  He  quipped 
that  many  of  those 


former  millionaires  are 
now  asking,  “Would  you 
like  fries  with  that  ham¬ 
burger,  sir?” 

Vice  President 
Richard  B.  Cheney 
received  a  warm  recep¬ 
tion  when  he  told  The 
Associated  Press’  lunch¬ 
eon  crowd  the  Bush  ad¬ 
ministration  supported 
repeal  of  the  estate  tax. 
The  focus  of  Cheney’s 
speech  was  on  energy 
issues.  “He  delivered 
a  very  straightforward, 
logical  presentation,” 
said  Douglas  McCorkin- 
dale,  chairman,  presi¬ 
dent,  and  CEO  of 
Gannett  Co.  Inc.  1! 


NATIONAL  REPORT 


Tony  Ridden  KR  to  run  lean 

Knight  Bidder  employees  who  face  layoffs 
shouldn’t  expect  to  get  their  jobs  back  once  the 
economy  recovers.  Chairman  and 
CEO  Tony  Bidder  said  the  San 
Jose,  Calif.-based  company  will 
operate  with  fewer  people  in  the 
future  thanks  to  efficiencies 
gained  through  technology. 

Knight  Bidder  recently 
announced  it  would  cut  an 
unspecified  number  of  positions,  ^ 

on  top  of  a  previously  announced 
reduction  of  as  much  as  2%  of  its 
work  force,  because  of  declining  economic 
conditions. 

The  new  round  of  cuts  started  at  The  Kansas 
City  (Mo.)  Star,  which  said  125  jobs,  6.7%  of 
the  staff,  would  be  cut  at  the  Star  and  its  com¬ 
munity  papers. 

Separately,  Knight  Bidder’s  board  authorized 
the  repurchase  of  6  million  shares  of  common 
stock  on  top  of  an  existing  authorization  to  buy 
back  950,000  shares.  -  Lucia  Moses 

Layoffs  on  at  the  ‘Daily  News’ 

Mortimer  B.  Zuckerman’s  New  York  Daily 
News,  after  reporting  a  circulation  drop  in  the 
Audit  Bureau  of  Circulations  FAS-FAX  released 
last  week,  laid  off  at  least  16  newsroom 
employees  Wednesday. 

Earlier,  the  Big  Apple  tabloid  announced 
it  would  trim  about  2%  of  its  work  force, 
according  to  a  spokesman,  who  blamed  the 
cuts  on  “a  slowing  economy  and  rising  ... 


costs.”  The  News  has  a  staff  of  about  1,000, 
so  close  to  two  dozen  jobs  in  all  could  be 
eliminated,  a  source  said. 

The  cutback  is  not  expected  to 
severely  impact  the  paper’s  free 
afternoon  paper.  Daily  News 
Express,  which  launched  last  fall 
and  targets  commuters. 

—  Joe  Strupp 

Ax  swings  at  NYT  Co. 

^  ‘  The  New  York  Times  Co.  last 

looks  at  week  laid  off  100  people,  or 
company 

2.8%  of  the  work  force,  at  14 
smaller  newspapers  as  a  way  to  offset  falling 
ad  revenue.  Pro-forma  revenue  for  the 
company’s  Begional  Newspaper  Group 
declined  0.5%  in  the  first  quarter. 

The  group  also  has  reduced  staff  by  freezing 
125  open  positions  and  expects  further 
reductions  through  an  early-retirement  offer 
made  last  month,  said  Otis  McCollum,  vice 
president  of  human  resources.  —  LM. 

Morris  to  move  ‘USA  Weekend’ 

Morris  Communications  Corp.  will  distribute 
USA  Weekend  in  19  of  its  papers,  including 
its  hometown  The  Augusta  (Ga.)  Chronicle, 
the  Savannah  (Ga.)  Morning  News,  and  The 
Florida  Times-Union  in  Jacksonville,  said  USA 
Weekend  spokeswoman  Meredith  Stone. 

The  addition  of  the  Morris  papers,  beginning 
June  10,  will  bring  USA  Weekend's  total 
circulation  to  about  23.5  million,  with  spots 
in  576  newspapers.  — J.S. 


Buffett:  Web  bleeds  paper  profits 

Investment  guru  Warren  Buffett  has 
renewed  his  prediction  that  hard  times  are 
ahead  for  newspapers  as  more  readers  turn  to 
crawling  the  Web  as  a  cheap,  accessible  way 
to  get  the  news.  The  Associated  Press  reported. 

Speaking  the  day  after  his  April  28  annual 
shareholders’  meeting  in  Omaha,  Neb.,  Buffett, 
whose  Berkshire  Hathaway  Inc.  owns  The 
Buffalo  (N.Y.)  News  and  about  18%  of  the 
Washington  Post  Co.,  also  worried  that 
newspapers  are  losing  —  and  will  lose  — 
advertising  dollars  to  the  Internet. 

Around  this  time  last  year,  the  “Sage  of 
Omaha”  was  quoted  by  USA  Today  as  saying: 

“I  love  newspapers. ...  I  mean,  I  read  them 
and  read  them  and  read  them,  and  I  love  it. 

But  that  isn’t  the  way  the  world  is  going.” 

—  LM. 

Belo  Net:  No  land  of  the  free 

Joining  other  newspaper  companies  in  the 
push  to  make  money  online  sooner  rather  than 
later,  Dallas-based  Belo  announced  Wednesday 
at  an  investor  conference  in  New  York  that  it 
will  start  charging  for  some  Web  content  that 
had  been  available  for  free. 

Belo,  parent  of  The  Dallas  Morning  News 
and  The  Providence  (B.l.)  Journal,  will  start 
charging  for  some  e-mail  newsletters  and 
content  delivered  to  wireless  devices. 

Belo  also  plans  to  start  registering  Web-site 
visitors  so  that  it  can  gather  demographic 
information  for  the  purpose  of  instituting  higher 
ad  rates.  —  LM. 
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Two  journalists  were  murdered  within 
just  one  week  in  Colombia.  Before  he 
was  found  dead  in  Bc^ota  last  Tuesday, 

- broadcast  sports  reporter 

Carlos  Alberto  Trespala- 
cios  notified 

authorities  of  threats  on 
his  life.  He  was  found  with  a  deposition 
about  the  threats  in  his  pocket,  the  Bogota 
daily  El  Tiempo  reported.  In  the  broad 
daylight  of  April  27  in  Tumaco  near  the 
Ecuador  border,  four  gunmen  on  motor¬ 
cycles  shot  and  killed  Flavio  Bedoya  as  the 
correspondent  for  the  leftist  weekly  paper 
Voz  stepped  off  a  bus.  The  New  York-based 
Committee  to  Protect  Journalists  reported 
colleagues  believe  he  was  killed  for 
reporting  on  links  between  local  security 
forces  and  right-wing  paramilitary  squads. 

~  ...  Chile’s  parliament 

voted  to  repeal  parts  of 
the  national  security  and 
“insulf '  (or  desacafo) 
laws  used  to  ban  “The  Black  Book  of 
Chilean  Justice"  and  prosecute  its  author, 
Alejandra  Matus.  Matus,  whose  exile  to  the 
United  States  was  featured  in  “Americas 
Extra”  March  5,  said  she  is  awaiting 
developments  in  her  case  before  returning 
to  Chile.  “We  are  happy,”  she  said,  “but 
cautious  —  very  cautious.”  ...  President 
Miguel  Angel  Rodriguez 
last  month  submitted 
legislation  to  repeal 
***^*^*  Costa  Rica’s  “insult” 
laws  that  provides  criminal  penalties  for 
publishing  even  truthful  information  if  it 
“offends  the  honor”  of  certain  government 
officials  and  institutions. ...  Alejandro 
Junco  de  la  Vega,  director  of  the  Reforma 
Group  chain  and  editor  of  its  flagship  Refor¬ 
ma  daily  in  Mexico  City  was  charged,  along 
with  Reforma  reporter  Carolina  Pavon,  with 
criminal  libel  at  the  instigation  of  the  former 
Federal  District  President  Rosario  Robles. 
The  official  claims  she  was  defamed  by  an 
April  12  article  reporting  public  funds  dis¬ 
appeared  during  her  term  as  the  equivalent 
of  Mexico  City  mayor.  In  a  May  2  protest 
statement.  Inter  American  Press  Associa¬ 
tion  President  Danilo  Arbilla,  editor  of  the 
Montevideo,  Uruguay,  weekly  Busqueda, 
noted  that  Reforma  papers  have  been  hit 
with  14  similar  criminal  charges  in  the  last 
four  months,  most  of  them  initiated  by 
public  officials.  —  Mark  Fitzgerald 


AMERICAS  EXTRA 


An  innovative  financial  sheet  uncovers  a  new  market  in  Brazil 
-  and  makes  a  big  newspaper  wake  up  and  smell  the  coffee 


BY  MARK  FITZGERALD 


VALOR  ECONOMICO  CELEBRATED  ITS 
first  birthday  only  last  Wednesday, 
but  the  Brazilian  financial  daily  is 
already  getting  attention  Irom  publishers 
around  Latin  America  —  and  from  industiy' 
experts  in  the  United  States. 

‘"Valor  is  something  really  new,  innova¬ 
tive,  a  model  of 
modernity,” 
newspaper 
consultant  Juan 
Antonio  Giner 
enthused  in  his 
International 
Newspaper  Mar¬ 
keting  Association 
column  last  week. 

“You  do  not  need 
to  know  Por¬ 
tuguese  to  realize  ^ 

...  you  are  looking  .  ..  _  _ 

at  one  oi  the  most 

interesting  newspapers  ever  published.” 

Valor  is  the  improbable  creation  of  two 
Brazilian  media  giants  that  have  historically 
been  antagonists:  Organizacoes  Globo, 
publisher  of  O  Globo  in  Rio  de  Janeiro,  and 
Folha,  whose  flagship  Folha  de  Sao  Paulo  is 
the  biggest  in  the  city.  Together,  they 
invested  $50  million  to  launch  what’s 
best  described  as  a  breezy  financial  news¬ 
paper.  Valor  is  a  colorful,  graphic-intense, 
standard  broadsheet  that  looks  like  a  pea¬ 
cock  next  to  Brazil’s  biggest  and  most  en¬ 
trenched  financial  paper,  Gazeta  Mercantil. 
At  age  81,  Gazeta  features  the  wider  web 
width  and  conservative,  text-heavy  design 
associated  with  The  Wall  Street  Journal. 

For  U.S.  newspapers,  the  most  interest¬ 
ing  thing  about  Valor  is  that  it  has  appar¬ 
ently  hit  on  a  new  market  for  business 
dailies.  In  one  year  of  competition,  Valor 
says  it  has  amassed  80,000  in  circulation  — 
90%  of  that  in  subscriptions  —  while  Gaze- 
ta’s  audited  circulation  has  increased  from 
117,000  to  a  record  125,000.  “The  fact  that 
[CJasreta]  didn’t  lose  readership  —  just  the 
opposite,  in  fact  —  shows  that  our  premise 


Valor  Managing  Editor  Carlos  Eduardo  Lins  da  Silva 


was  true:  There  is  a  group  of  people  who 
are  interested  in  business,  but  they  were  not 
buying  a  [financial]  newspaper  because  no 
paper  appealed  to  them,”  said  Valor  Manag¬ 
ing  Editor  Carlos  Eduardo  Lins  da  Silva. 

These  readers.  Valor  believes,  are  young 
and  sophisticated  —  but  working,  for  now, 
in  middle  management.  Valor  is  reaching 
them  with  a  design  from  three  British  de- 
signers,  a  mbc  of 
articles  that  goes 
beyond  company 
finances  to  include 
political  develop¬ 
ments  and  cultural 
coverage,  and  a 
writing  style,  Lins 
da  Silva  said,  that 
is  “simpler  without 
being  shallow.” 

At  the  moment. 
Valor  competitor 

^  .  ...  .  Gazeta  is  on  a  roll. 


Advertising  last 
year  ran  46%  ahead  of 1999,  more  than 
three  times  the  Brazilian  newspaper  aver¬ 
age.  (And  unlike  their  U.S.  counterparts, 
Brazilian  papers  expect  another  good  year 
in  2001.)  Gazeta  editions  circulate  across 
the  Spanish-speaking  world  and  even  run 
weekly  in  Miami’s  El  Nuevo  Herald.  A 
Gazeta  top  executive,  who  insisted  on 
anonymity,  suggested  kh/or  would  sink  un¬ 
der  the  cost  of  its  expensive  circulation  pro¬ 
motions  —  and  trouble  between  its  two 
owners  now  that  Globo’s  recent  purchase  of 
Diario  Papular  puts  it  in  direct  competition 
against  Folha’s  Sao  Paulo  daily. 

Certainly,  Valor's  subscription  entice¬ 
ments  outclass  the  coffee  mugs  and  tote 
bags  offered  by  U.S.  papers.  The  paper’s 
i  come-ons  have  included  airline  tickets  and 
!  cell  phones.  Right  now,  it  is  giving  away  a 
Palm  Illxe  for  an  18-month  subscription. 
But  circulation  and  advertising,  which  ran 
1,500  pages  last  year,  is  “way  ahead  of  our 
goal,”  Lins  da  Silva  said.  As  for  trouble  at 
!  the  top:  One  result  of  Valors  unique  owner- 
j  ship,  he  added,  is  that  both  corporate  boss- 
i  es  leave  the  paper  alone.  11 
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PIO  figueiroa/vai.or 


Dirks,  Van  Essen  &  Murray 


ALABAMA 

Bob  West  to  marketing  director  for  The 
Birmingham  News  from  major  accounts 
sales  manager. 


CALIFORNIA 
Laurel  Shackelford  to  executive  editor  of 
The  Monterey  County  Herald  in  Monterey 
from  deputy  editor  and  opinion  page 
editor.  Shackelford  succeeds  Peter  S.  Young. 


BY  JAMIE  SANTO 


NEWSPEOPLE®  EDITORANDPUBLISHER.COM 

OHIO 

James  N.  Crutchfield 

Jim  Crutchfield,  53,  general  manager  of 
the  Akron  Beacon  Journal  since  January 
2000,  has  been  named  president  and  pub¬ 
lisher.  He  succeeds  John  L.  Dotson  Jr., 
64,  who  retired.  Crutchfield, 


Chris  Lavin  to  senior  editor  for  special 
sections  at  The  San  Diego  Union-Tribune 
from  assistant  managing  editor  for  world 
news  at  the  St.  Petersburg  (Fla.)  Times. 


MICHIGAN 

David  lost  to  publisher  of  the  alternative 
Metro  Times  in  Detroit  from  advertising 
director  of  the  weekly  CityBusiness  in 
Minneapolis.  Jost  succeeds  Jim  McCarter, 
who  resigned  in  February. 


managing 

editor  of  the  Beacon  Journal  from  1989  to 
AS  1993,  has  held  such  executive  positions  at 
Knight  Ridder  papers  as  executive  editor 
of  the  Press-Telegram  in  Long  Beach,  Calif.,  from  1993  to  1997 
and  assistant  to  the  publisher  of  Philadelphia  Newspapers  Inc. 


NEW  YORK 

Roberto  Santiago  to  deputy  boroughs  editor 
at  the  New  York  Daily  News  from  staff 
writer  for  enterprise.  Santiago  succeeds, 
Rick  Meserole,  now  deputy  metro  editor. 


OHIO 

Nancy  Nussbaum  to  news  editor  for  The 
Associated  Press’  Columbus  bureau 
from  AP  broadcast  editor.  Nussbaum 
succeeds  Howard  Goldberg,  now  assistant 
chief  of  bureau. 


Hollywood 

k  *■'  »-«  »-.m  T  .  y. 


WISCONSIN 
Richard  Dobson  to  senior  vice  president 
of  sales  and  marketing  for  the  Milwaukee 
Journal  Sentinel  from  senior  vice  presi¬ 
dent  of  advertising. 

Christy  Garcia  to  vice  president  of  advertis¬ 
ing  from  display  advertising  director. 
Robert  Schwartz  to  business  development 
director  from  assistant  advertising  director. 


Tt^^STSldER 


Los  Angeles 

)E  PENDENT. 


Lcaliny  IV*nkX'rac«  in 
32nJ  C  ACttjKssKirul 
INstnct  nice  itce  cift 


National  Media,  Inc. 

has  sold 

Hollywood  Independent 
Wilshire  Independent 
Los  Angeles  Independent 
West  Hollywood  Independent 
Westsider 

(400,000  combined  weekly  distribution) 
to 

Equal  Access  Media,  Inc. 

We  are  pleased  to  have  represented 
National  Media,  Inc.,  in  this  transaction. 


Post-Dispatch  from  vice  presi¬ 
dent  of  production  at  the  San 
Francisco  Chronicle.  He  succeeds 
Marvin  Kanne,  who  retired 
after  42  years  with  the  paper. 
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EDITORIALS 


Despite  promises  to  change  Washington’s  ‘tone/  the  Bush 
White  House  shows  a  Clintonesque  weakness  for  secrecy 


Remember  the  howtos  from 
the  press  when  Hillary 
Rodham  Clinton  tried  to 
reform  the  nations  health-care 
system  with  an  ungainly  “task  force”  of  500 
people  that  met  behind  closed  doors,  with¬ 
held  documents  even  from  its  own  staff, 
and  fended  off  freedom-of-information 
inquiries  with  the  risible  claim  that  it  was 
somehow  not  part  of  the  government? 

Back  then,  the  press  didn’t  confine 
itself  to  full-throated  complaints  about  the 
first  lady’s  outrageous  secrecy.  When  a 
physicians’  association  sued 
to  open  up  task-force 
hearings,  a  host  of  news 
organizations  leap)ed  in  with 
support.  Among  those  filing 
friend-of-the-court  briefs 
were  the  Society  of  Pro¬ 
fessional  Journalists,  the 
Reporters  Committee  for 
Freedom  of  the  Press,  the 
American  Society  of  News¬ 
paper  Editors,  and  The  Associated  Press. 

Well,  there’s  a  new  administration  in 
to\vn  with  its  own  secretive  task  force  that’s 
been  conducting  hearings  behind  closed 
doors  practically  since  the  Inauguration— 
and  this  time  around  hardly  anybody  in  the 
press  seems  to  notice,  let  alone  complain. 
Vice  President  Richard  B.  Cheney  is  operat¬ 
ing  his  energy  task  force  right  out  of  the 
Hillaiy  Clinton  playbook:  All  sessions  are 
off  the  record  and  no  documents  are  shared 
within  the  group,  lest  they  be  leaked. 

We  know  how  far  the  task  force  is  going 
to  preserve  its  secrecy  only  because  of 
reporting  by  Dana  Milbank  and  Eric 
Pianin.  Their  April  16  story  appeared  and 
immediately  seemed  to  die  in  an  extra¬ 
ordinary  place:  above  the  fold  on  the  front 


Dick  Cheney  is 
operating  his 
energy  task  force 
right  out  of  the 
Hillary  Clinton 
playbook. 


page  of  The  Washington  Post.  The  article 
might  as  well  have  been  buried  in  Cheney’s 
proposed  Yucca  Mountain  nuclear  waste 
dump  for  all  the  attention  it  aroused. 

No  wonder,  then,  that  Cheney  had  the 
temerity  to  choose  the  AP  annual  meeting 
during  last  week’s  Newspaper  Association 
of  America  publishers’  convention  to 
deliver  a  very  sketchy  outline  of  the 
energy  task  force’s  recommendations.  He 
correctly  assumed  no  one  present  would 
challenge  his  group’s  secrecy. 

As  the  press  should  have  learned  during 
the  Clinton  years,  it  is  a 
very  bad  sign  when  an 
administration  starts  off 
by  forbidding  public  over¬ 
sight  on  an  issue  so  critical 
to  the  nation.  Hillaiy ’s 
obsessive  health-care 
reform  secrecy  set  an  early 
tone  for  a  White  House 
that  became  notorious 
for  stonewalling  public  in¬ 
quiries  and  withholding  official  documents. 

History  may  be  repeating  itself.  Congres¬ 
sional  leaders  responsible  for  President 
Bush’s  proposed  funding  of  “faith-based” 
social  services  recently  chose  to  sequester 
themselves  rather  than  open  their  hearings. 
Bush  himself  did  not  exactly  reassure  fans 
of  open  government  when  he  peevishly  told 
newspaper  editors  last  month  that  access 
laws  are  to  blame  for  his  decision  to  stop 
e-mailing  friends  and  relatives. 

Barely  100  days  into  an  administration, 
the  press  as  well  as  a  president  should 
guard  against  assuming  the  worst  about 
each  other.  But,  given  what  we’ve  seen  so 
far,  journalists  certainly  owe  it  to  the  Amer¬ 
ican  people  to  keep  a  sharper  eye  on  this 
White  House’s  slights  against  openness. 


The  Oldest  Publishers  and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March  22, 1884;  Newspaperdom,  March  1892; 
The  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June  29, 1901;  Advertising,  June  22, 1925. 

OFFICES:  General:  770  Broadway,  New  York,  NY  10003;  Voice:  (646)  654-5119;  Editorial  fax:  (646)  654-5370;  Advertising  fax: 
(646)  654-5360;  Corporate  e-mail:  edpub@editorandpublisher.com;  Web  site:  http://www.editorandpublisher.com.  Chicago:  6505  W. 
Palatine  Ave..  Chicago.  IL  60631;  (773)  792-3512;  fax  (773)  792-3513.  Mark  Fitzgerald,  Editor  at  Large.  Carmel:  RO.  Box  223513, 
Carmel,  CA  93922-3513;  (831)  625-6902;  fax  (831)  625-6911.  Jill  Martin,  Western 
Regional  Advertising  Manager.  Washington:  1700  K  St.  NW,  Suite  306,  Washington,  DC 
20006;  (202)  833-2551.  Todd  Shields,  Washington  Editor.  Sacramento:  5541  Callister 
Ave.,  Sacramento.  CA  95819;  (916)  837-7219.  Joel  Davis.  West  Coast  Editor. 


OABP#IM 


tiDITORe^ 
PUBLISHER 


EDITOR-IN-CHIEF  Sid  Holt 
GROUP  EDITOR  William  F.  Gloede 


EXECUTIVE  EDITOR 
FEATURES  EDITOR 
MANAGING  EDITOR 

E&P  ONLINE  EDITOR 

EDITOR  AT  LARGE 
SENIOR  EDITORS 

ASSOCIATE  EDITORS 


WEST  COAST  EDITOR 
WASHINGTON  EDITOR 
CONTRIBUTING  EDITOR 


Steve  Yahn 

Greg  Mitchell 

J.J.  McGrath 

Jamie  Santo,  Asst.  M.E. 

Carl  Sullivan 

Karim  Mostafa,  Assoc. 

Mark  Fitzgerald  (773)  792-3512 

Dave  Astor 

Jim  Rosenberg 

Lucia  Moses 

Joe  Nicholson 

Joe  Strupp 

Wayne  Robins 

Joel  Davis  (916)  837-7219 

Todd  Shields  (202)  833-2551 

Allan  Wolper  (212)  663-6614 


EDITOR  EMERITUS  Robert  U.  Brown 

ART/OESIGN  DIRECTOR  Reiko  Matsuo 
ASSISTANT  ART  DIRECTOR  Dorothy  Szemiot 
PHOTO  EDITOR  Daniela  DiMaggio 

VICE  PRESIDENT,  PUBLISHER  Dennis  ONeill 
ASSOCIATE  Betsy  Maloney 
ADVERTISING  DIRECTOR  (301)  656-5712 

REGIONAL  ADVERTISING  MANAGERS 


NEW  ENGLAND 
EAST/CANADA 
WEST/CANADA 
MIDWEST 
SPECIAL  PROJECTS  COOR. 
PROMOTIONS  ART  DIRECTOR 
PRODUCTION 


CLASSIFIED  PRODUCTION 
CLASSIFIED 
ADVERTISING  PUBLISHER 
ACCOUNT  MANAGERS 


EltP  CONFERENCES 
VICE  PRESIDENT 
GENERAL  MANAGER 
SENIOR  CONFERENCE  COOR. 
GRAPHICS  DESIGNER 


William  J.  Callahan 
Howard  E.  Flood 
Jill  Martin  (831)  625-6902 
Derek  Hamilton  (312)  583-5522 
Gina  Mele 
Hillary  Friedman 
Louis  Seeger 
Adeline  Cippoletti 
Elise  Echevarrieta 
Alison  Hamilton 
Billy  Doremus 
Harold  Itzkowitz 
1  (888)  825-9149 
Michele  MacMahon 
Hazel  Preuss 

CG  O'Connor 
Marsha  Stoltman 
Lauren  Gainor 
Denniston  Brown 


CIRCULATION  DIRECTOR  Mary  Barnes 
CIRCULATION  MANAGER  Gigi  C.  Alvia 
LIST  RENTAL  INFORMATION  Anthony  DiNino  (212)  684-4800 

Adweek  Magazines 


VICE  PRESIDENT/MARKETING 

Mary  Beth  Johnston 


SENIOR  VICE  PRESIDENT/ 
GENERAL  MANAGER 

Louis  Isidora 


EXECUTIVE  VP/ 
EDITOR-IN-CHIEF 
Sid  Holt 

EXECUTIVE  VP/ 
GROUP  PUBLISHER 
Michael  E.  Parker 


PRESIDENT 
Mark  A.  Dacey 


BPI  COMMUNICATIONS 

president  &  Chief  Executive  Officer  John  Babcock  Jr. 

Exec.  VPs  Mark  A.  Dacey  (Media  Group).  Robert  J.  Dowling  (Film  &  TV 
Group).  Howard  Lander  (Music  &  Literary),  Sr.  VPs  Paul  Curran 
(Consumer),  Robert  Montemayor  (Circulation  &  Databases); 

VPs  Debbi  Kahlstrom  (HR)  Glenn  Hefferman  (Books). 

Deborah  Patton  (Communications) 

A  VNU  BUSINESS  MEDIA  COMPANY 
President  A  Chief  Executive  Officer 
John  Wickersham;  Sr.  VP/Business  Development 
Greg  Farrar;  CFO  Joseph  Furey;  Presidents  James  Bracken 
(Expositions):  Jeremy  Grayzel  (eMedia) 


12  EUITOR& PUBLISHER  MAY  7,  2001 


www.editorandpublisher.com 


“‘Paper  good, 
Internet  bad,’” 
many  officials 
now  believe. 

LUCY  DALGLISH 

Reporters  Committee  for 
Freedom  of  the  Press 


New  rules  help  the 
government  keep  vital 
electronic  records  from  the  press 


Don’t  go  there! 


BY  TODD  SHIELDS 


backfires  in  what  newspaper  executives 
call  a  nationwide  struggle  over  electronic 
records.  The  battle  —  being  fought  in 
Congress,  state  legislatures,  government 
agencies,  and  the  courts  —  comes 
at  a  time  when  the  computer  and 
the  Internet  promise  a  cornucopia  of 
information  to  researchers  and 
journalists. 

But  open  access  comes  with  costs.  The 
public  is  understandably  squeamish  over 
the  prospect  that  shopping  habits,  health 
records,  and  credit  records  can  be  sorted, 
matched,  and  swapped  by  government 
agencies,  including  police  departments; 
information  brokers;  and  insurance 
companies.  A  recent  poll  found  65% 
of  the  public  asserting  that  the  news 


AST  FALL,  A  PUBLIC  SCHOOLS  SUPERINTENDENT  IN 

Fishers,  Ind.,  abruptly  resigned  after  just  11  weeks  on 
the  job.  It  turned  out  he  had  used  a  school  computer 
to  visit  sexually  explicit  sites.  Indiana  newspapers 
reported  the  transgression. 

The  Indianapolis  Star 
~  followed  with  a  February 
^  story  surveying  Internet 
usage  by  school  superin- 
^tendents  statewide.  It  found 

they  used  school  computers 
for  such  nonscholastic  tasks 
:::  |  as  shopping  for  cars  and 
i  seeking  jobs.  The  Page 
One  piece  named  ^ 

names,  too. 

ij  Days  later,  a  legislator 
proposed  shielding  public 
j  officials’  e-mail  messages 
I  from  public  disclosure. 

The  Star,  seeking  to  test 
i  public  opinion  on  the 

many  Americans  view 


1  School* 
'  leaden 
(4irt  Net 
policie*! 


media  unnecessarily  invade  citizens’ 
privacy.  A  highly  vocal  privacy  movement 
advertises  the  dangers  of  database  abuse. 
And  politicians  are  listening. 

The  result:  widespread  efforts  to  pull 
the  cloak  over  an  array  of  records  that 


matter 

personal  messages,  even  on  the  job, 
as  private  —  asked  legislative  leaders 
to  divulge  their  e-mail  messages  about 
the  proposal. 

Thus  began  one  of  the  most  startling 
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R- Danville,  amended  an  unrelated  bill  so 
as  to  make  public  officials’  e-mail  and 
Internet  files  private.  The  idea  caught  on 
—  and  spread.  By  late  April,  legislators  in 
Indianapolis  had  not  only  voted  by 
overwhelming  majorities  to  close  law¬ 
makers’  e-mail  and  Internet  files  but 
also  expanded  the  measure  into  a  flat 
declaration  that  the  Legislature  is  not 
covered  by  Indiana’s  public-records  law. 

Thompson,  in  an  interview,  says  the 
Stars  actions  played  no  role  in  his  decision 
to  introduce  the  e-mail  measure.  As  a 
high-school  teacher  of  chemistry,  physics, 
and  math,  he  increasingly  finds  himself,  he 
explains,  communicating  with  the  parents 
of  his  students  via  e-mail  —  so  much  so 
that  e-mail  is  supplanting  the  traditional 
telephone  call.  With  the  two  methods 
serving  the  same  function,  Thompson  says, 
it  makes  sense  to  protect  the  contents  of 
both.  Otherwise,  he  asks,  “Should  we  also 
tap  the  phone?” 

He  acknowledges  “a  whole  slew  of 
tricky  questions”  including  these:  “When 
does  an  e-mail  act  like  a  phone  call?  And 
when  does  an  e-mail  act  like  a  letter  or 
document?”  Thompson  cites  one  certainty, 
however:  “Once  you  end  up  disclosing 
things  of  a  personal  nature,  then  you’ve 
got  an  unhappy  public.” 

Many  Indiana  journalists  believe  the 
Legislature  viewed  the  Star’s  articles  and 
requests  for  e-mail  as  threatening.  The 
nine  key  legislators  who  were  asked  for  e- 
mail  files  by  the  Star  refused  to  turn  over 
any  of  them.  Gov.  Frank  O’Bannon,  a 
Democrat  —  and  a  newspaper  publisher  — 
relinquished  his  when  asked  by  the  paper. 

“What  we  were  looking  for  was  reaction 
to  this  [e-mail]  bill,”  says  Terry  Eberle,  the 
Star’s  editor.  “Were  the  people  for  it?”  So 
far,  letters  to  the  editor  indicate  a  roughly 


were  long  considered  public  when  they 
existed  mainly  on  paper. 

“There’s  this  idea:  ‘Paper  good,  Internet 
bad,’”  says  Lucy  Dalglish,  executive 
director  of  the  Reporters  Committee  for 
Freedom  of  the  Press  (RCFP),  which  tracks 
access  issues.  “There’s  this  belief  that  once 
it’s  freely  available  and  people  might  find  it 
useful,  all  of  a  sudden,  it’s  invasive. ...  All  of 
a  sudden,  this  stuff  is  transmogrified  from 
being  public  information  into  something 
that  might  harm  somebody.” 


Aggjtsave  «GniNFORMED  CON^NT 

archbishop 

lileschocs  ■Bjrf _ _  _ 


Wim^ 
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Covering  up  private  parts 

Each  year  now  brings  a  tide  of  proposals, 
in  state  capitals  and  in  Washington,  to 
restrict  access  to  publicly  compiled  data 
and  documents.  Already  this  year,  at  least 
13  bills  with  the  word  “privacy”  in  their  title 
have  been  introduced  in  Congress,  accord¬ 
ing  to  the  THOMAS  database  maintained 
by  the  Library  of  Congress.  At  least  nine 
state  legislatures  are  considering  public- 
access  laws  this  year. 

Some  of  the  state  proposals  aim  at 
widening  the  availability  of  records,  but 
others  contemplate  closing  records  long 
considered  public.  Some  newspaper 
executives  are  convinced  that  privacy 
advocates  are  carrying  the  day,  to  the  detri¬ 
ment  of  news  gatherers  and  the 
public  in  whose  name  they  work. 

“Access  to  records  is  evaporating,” 
Richard  A.  Oppel,  editor  of  the  Austin 
(Jiexas)  American-Statesman,  told  a  panel 
at  the  American  Society  of  Newspaper 
Editors  (ASNE)  convention  in  early 
April.  “The  freedom-of-information 
movement  is  losing  ground.” 

The  controversy  in  Indiana  provides  a 
stunning  example. 

Two  weeks  after  the  Star’s  survey  on 
Web  use,  state  Rep.  Jeff  Thompson, 
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Economic  jitters  jolt  market 

as  ujJtCTWwfv  mowits  j 


All  government  records  should  be 
made  available  over  the  Internet. 
Do  you ...  ? 


How  concerned  are  you,  if  at  all, 
that  your  personal  privacy  might 
be  violated  by  the  government? 


Seattle 

Times 

series 

relied  on 

open 

access. 


X  X  ■■  Unnecessarily  invade 

people’s  privacy 

, _ ,  , _ ,  -  ^  H  Generally  involve 

cm  Strongly  agree  l_J  Somewhat  agree  H  Very  concerned  fII3  Somewhat  concerned  themselves  when  it  is 

[m  Somewhat  n  Strongly  disagree  Not  too  □□  Not  at  all  concerned  in  the  public  interest 

disagree  qqp’j  know/No  answer  concerned  qqp’j  gnow/No  answer  mj  Don't  know/No  answer 

Due  to  rounding,  totals  may  not  equal  100%.  Source:  University  of  Connecticut  Center  for  Survey  Research  and  Anatysi; 
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CLOCKWISE  FROM  TOP:  JACOB  I.ANGSTON/ORLANDO  SENTINEL;  JOHN  RAOUX/ORLANI 


10-to-l  ratio  of  public  disapproval  of 
closing  legislators’  records,  Eberle  says. 

Yet  the  Legislature  has  stampeded  to 
approve  restrictions,  enlarging  Thompson’s 
privacy  measure  and  passing  it  over¬ 
whelmingly.  That  has  transformed  the 
issue,  Eberle  says.  “It’s  not  an  issue 
against  The  Indianapolis  Star  or  the 
news  media  per  se,”  he  says.  “It’s  an  issue 
that  they’re  closing  all  their  books  to  the 
citizens  of  the  state.” 

Eberle  rejects  Thompson’s  cornerstone 
analogy  regarding  e-mail.  “It’s  not  a  phone 
call,”  Eberle  says.  “It’s  a  written  message. ... 
More  and  more  people  are  doing  business 
with  government  by  e-mail.  To  do  checks 
and  balances,  we  need  access  to  e-mails,” 
he  adds.  “I  see  [the  privacy  measure]  as  a 
large  step  back.” 

Accidents  will  happen 

The  wholesale  erosion  of  public  access 
marks  Indiana  as  a  special  case.  But  other 
government  initiatives,  too,  are  moving 
toward  closing  records  vital  to  good 
reporting.  Consider: 

•  In  Florida,  the  Legislature  notably 
rushed  to  approval  —  and  Republican  Gov. 
Jeb  Bush  signed  —  a  bill  to  close  autopsy 
results  to  the  public.  The  measure,  prompt 
ed  by  the  death  of  stock-car  king  Dale 
Earnhardt,  marks  a  sharp  reversal  in 

the  openness  that  has  become  the  norm 
in  Florida.  It  also  could  spawn  copycat 
closure  laws.  Indiana  legislators,  for 
H  instance,  paused  on  their  way  to 
“  exempting  themselves  from  the 
o  open-records  law  to  vote  separately 
j  to  close  autopsy  results, 
p  •  Federal  courts  are  considering 
i  whether  to  leave  open  electronically  filed 
®  documents,  which  may  soon  constitute  the 
majority  of  court  documents.  Newspapers 
say  the  records  need  to  be  open,  just  as 
paper  documents  are  open  to  all  who  enter 
a  courthouse.  Many  privacy  advocates 
disagree,  saying  easy  access  could  open 
the  door  to  identity  thieves  and  leave  court 
users  vulnerable  to  embarrassment  as 
neighbors  and  others  download  intimate 
details  laid  out  in  proceedings  surrounding 
divorces,  crimes,  and  bankruptcy  filings. 
Those  arguing  for  openness  say  the 
answer  to  many  objections  lies  in  enforcing 
existing  laws  against  identify  theft  and 
misuse  of  Social  Security  numbers. 

•  Pennsylvania’s  Department  of 
Transportation  (DOT)  in  late  1999  altered 
its  interpretation  of  state  and  federal 
regulations  and  stopped  handing  out 
some  detailed  information  about  traffic 
accidents,  saying  information  about  drivers 


was  embedded  in  the  database  and  should 
not  be  divulged.  The  Philadelphia  Daily 
News  in  1997  had  made  broad  use  of 
accident  information  in  a  series  describing 
poor  traffic  enforcement  in  that  city.  Had 
the  new  restrictions  been  in  place,  reporter 
Bob  Warner  later  wrote,  “Key  elements  of 
that  reporting  would  have  been  impossible, 
including  an  examination  of  the  leading 
causes  of  Philadelphia  crashes.” 

The  restrictive  disclosure  persists  despite 
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strike  a  balance  between  state  mandates  to 
protect  drivers’  information  and  the  need 
to  keep  the  public  informed.  “We  do  make 
some  of  the  database  available,”  he  says. 

“It’s  not  as  much  as  the  news  media  wants.” 

•  The  federal  Drivers  Privacy  Protec¬ 
tion  Act,  passed  in  1994  and  strengthened 
by  amendment  five  years  later,  is  having  a 
widespread  if  little-publicized  effect.  Now, 
states  may  not  share  driver  information 
unless  the  driver  specifically  approves. 

-  (Before  the  amendment  passed, 

_ states  could  share  information  if 

_  drivers  did  not  forbid  the  practice.) 

The  law,  aimed  partly  at  marketers 
and  partly  at  stalkers,  has  another 
effect:  Computer-assisted  reporting 
teams  face  great  difficulty  in  per¬ 
forming  the  classic  match  of  driver 
records  to,  say,  school-bus  crashes. 

Less-complex  reporting  faces 
new  barriers,  too.  “You  see  the  car 
parked  outside  the  mayor’s  office  at 
2  in  the  morning?  You’re  never 
going  to  find  out  who  it  is,”  says 
Fred  H.  Cate,  a  University  of  Indi¬ 
ana  law  professor  who  studies  in¬ 
formation  law  and  digital  networks. 


lobbying  in  the  capital,  Harrisburg,  by  the 
Pennsylvania  Newspaper  Association  and 
despite  appeals  by  newspaper  editors. 

“The  data  is  [now]  essentially  worthless,” 
says  Rose  Ciotta,  assistant  director  of  com¬ 
puter-assisted  reporting  and  analysis  at 
The  Philadelphia  Inquirer.  “We  can’t  give 
our  readers  any  detail  about  traffic 
accidents  —  like  where  in  their  towns 
most  accidents  occur,  or  who  is  involved 
in  drunk-driving  accidents,  or  what  were 
the  causes  of  fatalities.” 

The  state’s  DOT  spokesman.  Rich 
Kirkpatrick,  says  the  agency  is  trying  to 


III  treatment 

One  far-reaching  measure  has 
received  plenfy’ 
of  publicity,  but 
virtually  none 
regarding  its 
potential  to  im¬ 
pede  reporting 
at  nearly  every 
newspaper. 

Last  month, 
the  federal 
Department  of 
Health  and 
Human  Services 
(HHS)  approved 
landmark  priva¬ 
cy  provisions 
meant  to  curb 
unauthorized  sharing  of  patients’  medical 
data.  The  regulations,  scheduled  to  take 
effect  in  2003,  forbid  sharing  of  patient 
information  without  prior  consent  from 
the  patient. 

The  rule  aims  to  fend  off  troublesome 
distribution  of  confidential  medical  infor¬ 
mation  to  employers,  drug  marketers,  and 
others.  But  it  also  would  make  impossible 
a  routine  querj'  about  the  condition  of 
accident  victims  or  of  those  surviving, 
say,  a  disaster  such  as  the  Oklahoma 
City  bombing.  Those  handing  out  such 
information  face  possible  criminal 
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HHS  spokesman  did  not  return  a  tele¬ 
phone  call  from  E&P  seeking  comment. 

A  resounding  yawn 

The  ignorance,  or  perhaps  indifference, 
about  the  burden  the  regulations  would 
impose  upon  journalism  dismays,  but 
does  not  surprise,  those  fighting  against 
erosion  of  access.  “The  privacy  movement 
has  cast  almost  a  spell  over  the  subject,” 
says  Anders  Gyllenhaal,  executive  editor 
of  The  News  &  Observer  in  Raleigh,  N.C. 
As  chairman  of  a  freedom-of-information 

B  committee  formed  by 

ASNE,  Gyllenhaal  is  leading 
a  two-year  project  that 
examines  challenges  to 
freedom  of  information  in 
the  electronic  age. 

The  FOI  project  teamed 
with  the  Freedom  Forum’s 
First  Amendment  Center  to 
conduct  a  poll  that  found 
weak  public  support  for  unhindered 
access  by  the  press.  Most  of  those 
surveyed  (56%)  said  it’s  acceptable  if 
privacy  laws  make  it  harder  for  the  media 
to  investigate  wrongdoing.  In  addition, 
60%  said  laws  guaranteeing  privacy 
should  be  strengthened,  even  if  it  means 
Americans  may  lose  access  to  some 
records.  (The  telephone  poll  of  1,005 
adults  had  a  margin  of  error  of  3%.)  Its 
findings  confirm  the  magnitude  of  the 
task  facing  those  seeking  to  turn  the 
privacy  tide. 

“We’re  really  at  a  key  juncture  right 
now  in  determining  how  many  of  the 
public  records  are  going  to  be  pulled 
back”  from  public  view,  Gyllenhaal  says. 
He  urges  newspapers  to  point  out  that, 
while  there  are  valid  privacy  concerns, 
“there  are  a  lot  of  things  being  lumped  in 
that  have  a  public-service  side  to  them. 

“We  have  to  do  a  better  job  of  working 
this  ourselves.  The  whole  FOI  effort  is 
an  endless  campaign.  You  have  to 
confront  the  records  thing  constantly 
in  your  daily  work.  You  have  to  be  willing 
to  go  to  court  where  appropriate.  The 
public  has  never  had  a  deep  appreciation 
for  this  whole  question.  It’s  not  easily 
expressed  or  sold.” 

That’s  well  known  to  Dennis  Hetzel, 
editor  and  publisher  of  the  York  (Pa.)  Dai¬ 
ly  Record  and  a  participant  in  efforts  to 
expand  Pennsylvania’s  circa-1957  right- 
to-know  law.  “The  public  is  a  lot  more 
concerned  with  their  [own]  privacy  and 
safety  than  whether  we  can  get  the  min¬ 
utes  from  the  tovmship  in  24  hours,”  Het¬ 
zel  says.  “It  just  doesn’t  register.”  (1 


death  certificates  —  documents  that 
could  be  off-limits,  as  the  proposed 
confidentiality  strictures  would  continue 
after  a  person’s  death. 

In  addition,  the  regulations  pro- 
I  vide  no  protection  to  whistle¬ 
blowers.  That  means  criminal  prose¬ 
cution  could  await  the  likes  of  a  doc- 
tc  tor  quoted  by  name  and  others,  who 

told  Times  reporters  of  conflicts  of  in- 
terest  and  treatment-caused  deaths 
at  the  cancer  center. 

The  rule  “cuts  off 


penalties,  as  would  journalists  who  print 
the  resulting  stories. 

The  prospect  alarmed  two  state 
newspaper  associations,  the  Allied  Daily 

Newspapers  of  _ _ 

Washington 
Inc.  and  the 
Washington 
Newspaper 
Publishers 
Association. 

They  filed 
an  18-page 
objection  to 
the  privacy 
rule,  saying 
it  reads  like 
an  “Official 
Secrets  Act” 
for  health  information. 

The  comments,  endorsed  by  37  state 
press  associations  and  the  RCFP,  contend 
the  privacy  rule  will  impinge  upon  far 
more  than  daily  spot  news.  The  Orange 
County  (Calif.)  Register’s  examination  of 
fertility  clinics,  which  won  the  1996 
Pulitzer  Prize  for  investigative  journalism, 
would  have  been  barred  under  the  rules 
because  it  relied  partly  on  a  list  of  egg 
donors,  the  press  associations  asserted. 

Similarly,  the  new  rule  could  bar  much 
of  the  kind  of  reporting  underlying  The 
Seattle  Times’  examination  this  March 
of  deaths  in  an  experimental  cancer 
treatment  program.  The  five-part  series, 
“Uninformed  Consent,”  relied  in  part 
upon  public  records  as  well  as  upon 


freedom  of  inforaetlon 


essential  information  that  newspapers 
need  ...  to  hold  the  health  system  ac¬ 
countable,”  the  press  associations  said  in 
their  comments.  “In  doing  so,  it  casts  an 
unconstitutional  chill  on  press  reporting.” 

HHS  Secretary  Tommy  G.  Thompson 
said  that  even  as  he  moves  ahead  with  the 
rules,  he  would  examine  them  to  see 
whether  they  need  revision.  Newspaper 
organizations  hope  for  recognition  of 
their  concerns,  but  say  they’ve  had  no 
indication  from  HHS  that  their  voice 
has  been  heard  amid  the  din  raised  by  the 
52,000  comments  filed  about  the  rule.  An 
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experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone:  (732)  738-5100 
FAX:  (732)  738-5115 
E-mail;  mpi@marketingplusinc.com 
www.marfcetingplusinc.com 

100%  PREPAID  ORDERS  Coast  to  coast 
we  do  it  all!  Stops.Starts 
Conversion,  Nonpays 
Call  Lee  Van  Kirk@6 19^92-9364 
www.ncdtelesales.com 
ncd@worldnet.att.net 

JOHN  A.  BURKE 

Single  Copy  Sales  •  Telemarketing 
Crew  Sales 
NY  •  NJ  •  PA 

Call/Fax;  (631)  588-2735 

SPECTRUM  MARKETING  SERVICES 

A  teleservice  solution  for 

•  ColcFcall  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


I 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)  550-1515 
Eric  Southward 
www.metro-news.com 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 
Professional  Telemarketing  &  Database 
Services 

THE  PREPAID  SUBSCRIPTION 
SALES  LEADER 

•  35%  Prepaid  Subscription  Sales 
GUARANTEED 

•  Digital  Audio  Recording  of  ALL  Sale 
Transactions 

•  Nonpay  Stops  Converted  to  PIA  Restarts 

•  New  Mover  Campaigns  From  $9.00  Per 
Orders  Including  Lists 

•  Telemarketing  Lists  &  Database  Services 

•  Inbound  Direct  Mail  Response/  Customer 
Services 

Visit  Our  Website: 
www.circulationservices.com 
Or  call  Andy  Orr  at: 

(970)  493-0470ext.  109 
for  a  confidential  consolation 

BETTER 

Telemarketing  Best  References 
The  Telesphere  Company 
(800)  884-9511 
HHalat@aol.com 

COMPUTER  SOFTWARE 

COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or  Web 
Ad  Sales.  Production,  Billing,  Invoicing  and 
Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  driver!!  See  it  at 
www.abelson.com/publishing.htm 
or  Call  Susan  or  Glenn  at  (516)  596-9610 

SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 
(303)  791-3301  wMw.fakebrains.com 

PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Un¬ 
safe  floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


READERSHIP  SERVICES 


ACADEMIC 


3  Journalism  Faculty  Positions  Available 
CENTRAL  MICHIGAN  UNIVERSITY 
Mt.  Pleasant,  Ml 

Applications  are  welcomed  for  3  journalism 
faculty  positions  at  doctoral/research  inten¬ 
sive  university  with  18,000  campus 
enrollment: 

•  Chair  and  Associate/Full  Professor 

•  Assistant  Professor,  Advertising 

•  Assistant  Professor,  Public  Relations 
Review  of  applications  begins  immediately. 
For  complete  information  and  job  descrip- 
tion(s),  communicate  via:  Mail: 

Personnel  Committee 
CMU  Department  of  Journalism 
34  Anspach  (Hall,  Mt.  Pleasant,  Ml  48859 
Phone:  (989)  774-3196 
Or  Fax:  (989)774-7114 
E-mail:  jrndept@mail.cmich.edu 
Web:  www.ccfa.cmich.edu 
(click  on  Department  of  Journalism) 

Or  www.HigherEdJobs.com 

LYNCHBURG  COLLEGE  -  JOURNALISM  IN¬ 
STRUCTOR,  FULL-TIME,  needed  to  teach  in¬ 
troductory,  intermediate  and  advanced  re¬ 
porting  and  news  writing  classes  and  to 
oversee  student  newspaper.  Experience 
with  QuarkXPress  and  on-line  publications 
very  important.  One-  to  three-year  term  ap¬ 
pointment  with  possibility  of  renewal.  Quali¬ 
fications  include  doctoral  or  masters  degree 
in  journalism,  mass  communication  or 
related  field  with  at  least  18  credit  hours  in 
journalism,  and  teaching  and/or  profession¬ 
al  experience.  Send  vita  and  three  refer¬ 
ences  to:  Lynchburg  College,  Attn:  Dean 
Woody  Greenberg,  School  of  Communica¬ 
tion  and  the  Arts,  1501  Lakeside  Drive, 
Lynchburg,  VA  24501. 

ADMINISTRATIVE 

COLORADO  HOMETOWN  NEWSPAPERS 
GENERAL  MANAGER  -  Growing  group  of 
newspapers  in  Colorado  seeks  an  experi¬ 
enced  individual  to  head  its  weekly  division. 
Must  understand  all  aspects  of  the  busi¬ 
ness,  including  functioning  as  a  leader  in 
the  community.  Must  like  participating  in 
an  editorial  board  and  writing  editorials. 
Must  direct  a  news  operation.  Strong  skills 
in  advertising, circulation,  and  marketing  are 
necessary. 

Respect  for  the  bottom  line  is  a  must.  Must 
be  willing  to  contribute  as  part  of  the  com- 
panyis  management  team.  Excellent  salary 
and  benefits.  Please  respond  to:  H.R.  Man¬ 
ager,  Lehman  Communications  Corporation, 
P.O.  Box  299,  Longmont,  CO  80502. 


ACADEMIC 


ADMINISTRATIVE 


GENERAL  MANAGER 

The  Auburn  Journal  is  seeking  a  dynamic  in¬ 
dividual  to  till  its  general  manager  position. 
The  successful  candidate  will  have  a  proven 
advertising  sales  and  marketing  record  and 
a  strong  knowledge  of  newsroom  and  circu¬ 
lation  issues.  We  are  a  13,000  daily  news¬ 
paper  located  in  the  fastest  growing  county 
in  California.  The  Auburn  Journal  is  one  of 
ten  publications  produced  at  the  Auburn  fa¬ 
cility  in  addition  to  a  strong  commercial 
print  operation. 

For  the  right  individual  this  is  an  opportunity 
to  live  and  work  in  one  of  the  most  desirable 
areas  of  the  country.  To  be  considered, 
your  written,  verbal  and  organizational 
and  people  skills  must  be  exceptional.  You 
must  have  the  ability  to  handle  multiple 
projects,  meet  deadlines,  analyze  costs  and 
contribute  to  marketing  plan  development. 
Your  stable  work  record  and  prior 
management  experience  reflects  advance¬ 
ment  not  only  in  knowledge  but  also  in 
levels  of  responsibility. 

This  position  reports  directly  to  the  publish¬ 
er  with  the  opportunity  to  interface  with  oth¬ 
er  publishers  and  key  managers  within  the 
group.  The  individual  we  are  seeking  will  re¬ 
ceive  a  competitive  salary,  bonus,  profit 
sharing  and  benefits  package.  All  interested 
candidates  should  submit  resume  and 
salary  history  to:  Publisher,  Auburn  Journal, 
P.O.Box  5910,  Auburn,  CA  95604  or  email 
to:  mcody@foothill.net 
The  Auburn  Journal,  a  division  of  Brehm 
Communications  Inc.,  is  an  EOE.  Pre-em¬ 
ployment  drug  testing  required. 

BREAK  THE  CHAINS  and  join  our  team  of 
entrepreneurs!  Fackelman  Newspapers 
needs  self-motivated  newspaper  publish¬ 
ers/editors  with  desire/drive  to  do  it  right, 
get  it  done.  Want  to  move  up?  Presently  op¬ 
erating  in  LA,  MO,  TX,  VA,  and  FL,  we  seek 
winners.  Apply  by  confidential  resume  to: 

Marc  A.  Richard 

P.O.  Box  2265,  Panama  City,  FL  32402 

MERGERS  &  ACQUISITIONS 
We  are  seeking  to  add  a  regional  associate 
to  our  firm.  Candidates  must  be  publishing 
savvy,  well  connected  and  have  a  strong 
sales  drive.  This  is  a  commissioned  position 
offering  exceptional  earnings  potential. 

Larry  Grimes,  President 
W.B.  Grimes  &  Co. 

(Est.  1959 -Over 800  Sold) 

(301)  253-5016  lgrimes299@aol.com 
www.mediamergers.com 


ACADEMIC 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts  i  ' 

•  Database  Marketing 

•  Finest  References  in  the  Industry  | 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 

C2  EDITOR& PUBLISHER  CLASSIFIE 


The  ClarionGroup  provides  the  first  and 
only  comprehensive  readership  building 
solution  based  on  the  eight  elements  of  the 
2001  NAA/ASNE/RI  IMPACT  Study. 
Solutions  tailored  to  your  market,  your 
readers.  Our  group  provides  25  years 
newspaper  Marketing.  Management, 
Technology  experience  plus  30  years 
Branding,  Marketing,  Advertising  services 
across  several  industries. 


Offices  in  St.  Louis,  MO 
Atlanta,  GA;  McLean,  VA 

1-800-731-3668 

clarion@tetranet.net 


DS  MAY  7,  2001 


The  E.W.  Scripps  School  of  Journalism  at  Ohio  University  seeks  mid-career 
professionals  from  advertising,  broadcast  news,  magazines,  newspapers, 
and  public  relations  to  be  Scripps  Howard  Teaching  Fellows  in  its  three-year 
Ph.D.  program.  The  program,  among  the  best  in  the  country  in  mass 
communication,  will  pay  fellows  $21,000  a  year  plus  tuition,  renewable  for 
two  years.  (Vlaster’s  and  GRE  required.  Deadline  for  all  application  materials: 
February  15,  2002.  Contact: 

Daniel  Riffe 
(740)  593-2597 

Program  information:  www.scripps.ohiou.edu 
Applications:  www.ohiou.edu/>gradstu/apps.htm 

www.editorandpublisher.com 


Phone:  1-888-825-9149 


CLASSIFIED  ADVERTISING 


MMACMAHON@EDITORANDPUBLISHER.COM 


Fax :  (646)  654-5312 

HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


ADM  INISTRATIVE 


GENERAL  MANAGER 

Expansion  of  well-established  weekly  news¬ 
paper  company  in  one  of  the  nation’s 
fastest  growing  markets  creates  unique  op¬ 
portunity  for  chief  operating  officer.  All  de¬ 
partments  will  report  to  you  and  you'll  have 
the  resources  to  take  on  the  local  dailies 
and  create  a  community  news  weekly  pack¬ 
age  thafs  essential  to  readers  and  advertis¬ 
ers  alike.  Excellent  salary  and  opportunity 
for  growth.  Located  in  diverse  and  attractive 
southern  part  of  Zone  9.  If  you’re  com¬ 
fortable  in  all  departments  and  you’ve  got  a 
track  record  of  product  development  and 
proven  sales  abilities,  E-mail  your  resume 
and  a  letter  with  references  and  salary  his¬ 
tory  to  Consultpub@AOL.com,  or  call: 
(203)457-1374  All  replies  confidential 

PUBLISHER 

To  lead  the  Grand  Haven  (Ml)  Tribune,  a 
10,300-circulation  six-day  newspaper  on 
the  beautiful  shore  of  Lake  Michigan.  You’ll 
replace  a  publisher  who’s  being  promoted 
effective  at  the  end  of  this  year  to  one  of 
our  larger  papers.  We’re  a  family-owned 
group  that  gives  its  publishers  plenty  of 
running  room.  Applicants  should  have 
strong  hands-on  newspaper  management 
experience  and  a  record  of  creativity  and 
accomplishment  against  serious  competi¬ 
tion.  Internet  savvy  and  computer  literacy 
are  a  big  plus.  Write  (please  don’t  call)  with 
resume/references/salary  history  to: 

David  (iau,  chairman,  Reflector-IHerald,  Inc. 
17  Pope  Avenue,  Executive  Park  Suite  3A 
Hilton  Head  Island,  SC  29928 
An  equal  opportunity  employer 

_ ADVERTISING _ 

ADVERTISING  MANAGER 
Progressive  Northwestern  Michigan  daily 
newspaper  with  shoppers  and  niche  publi¬ 
cations  is  looking  for  a  dynamic  sales  man¬ 
ager  to  motivate  a  team  of  Advertising  Rep¬ 
resentatives  and  support  staff.  The  right 
candidate  must  have  prior  newspaper  expe¬ 
rience  with  a  proven  record  of  success  in 
sales  and  management.  We  offer  competi¬ 
tive  salary  of  $45,000  plus  bonus/  com¬ 
mission  plan  and  benefits.  Send  resume  and 
cover  letter  to: 

Box  2108,  Editor  &  Publisher 
770  Broadway,  7th  FI.,  NY,  NY  10003 


ADMINISTRATIVE 


ADVER’nSING 


COME  LIVE  IN  SUNNY  FLORIDA! 

The  Florida  Times-Union,  in  sunny  Jackson¬ 
ville,  Florida  along  the  majestic  St.  Johns 
river  and  warm  beaches,  is  searching  for  a 
dynamic  Classified  Automotive  Manager. 
This  manager  will  work  with  a  tremendously, 
successful  outside  sales  team  in  the 
continued  building  of  this  category  of  busi¬ 
ness.  He/she  will  visit  new  and  used  auto¬ 
mobile  dealers  with  and  without  this  staff  to 
ensure  markets  share  and  category  needs. 
The  right  individual  must  have  excellent 
communication,  customer  service  and 
coaching  skills  to  compliment  advertising 
sales  experience.  The  successful  candidate 
will  analyze  automobile  dealers!  business, 
marketing  expenditures  and  profiles  to  de¬ 
termine  needs.  The  ideal  candidate  will  pos¬ 
sess  a  college  degree  or  equivalent  experi¬ 
ence  in  advertising  or  marketing.  Must  be  a 
team  player  with  proven  ability  to  develop, 
train  and  motivate  sales  group.  Previous  su¬ 
pervisory  and  newspaper  experience  is  pre¬ 
ferred  along  with  a  valid  driveris  license  and 
current  automobile  insurance.  Ever  thought 
about  living  in  Florida?  Hereis  your  chance. 
If  interested,  please  send/fax/E-mail  cover 
letter  and  resume  with  salary  requirements 
to:  Employment  Manager,  c/o  The  Florida 
Times-Union,  P.O.  Box  1949,  Jacksonville, 
FL  32231;  fax:  (904)  3594695. 

E-mail:  spulmano@jax-tu.com 

REGIONAL  ADVERTISING/ 
MARKETING  DIRECTOR 
Brown  Publishing  Company  is  seeking  an 
energetic,  results  oriented  person  to  act  as 
our  regional  Advertising-Marketing  Director 
for  northwest  Ohio.  You’ll  be  leading  our 
sales  teams  with  new  marketing  and  sales 
strategies  that  will  grow  our  existing  cus¬ 
tomers  and  develop  new  ones.  Responsibili¬ 
ties  include  achieving  the  revenue  budget 
and  managing  expenses.  Leadership  and 
excellent  communication  skills  are  neces¬ 
sary  as  you  train  and  motivate.  We  offer  a 
competitive  compensation  program  and 
benefits  package  including  a  401(k)  plan, 
etc.  Send  your  cover  letter,  resume  and 
salary  requirements  to  Publisher: 

Fax:  (937)  498D893 
E-mail:  twaterman@sdnccg.com 
P.O.  Box  4099,  Sidney,  OH  45365 


ADMINISTRATIVE 


EXECUTIVE  DIRECTOR 

National  Press  Photographers  Association 
Durham,  NC 


Seeking  a  dynamic  leader  for  a  10,000-plus  member  not-for-profit  organization  with 
a  national  and  international  membership. 

The  executive  director  is  responsible  for  the  administrative  duties  of  the  national  of¬ 
fice  and  will  work  alongside  the  organization's  elected  leadership  toward  the  ad¬ 
vancement  of  professional  photojournalism  in  all  news  media. 

Qualifications  and  experience  desired  include  business  and  financial  administration, 
fund  raising,  marketing  and  a  track  record  of  team  building,  especially  within  volun¬ 
teer  and/or  not-for-profit  organizations.  Knowledge  of  the  photojournalism  commu¬ 
nity  beneficial  but  not  required.  Salary  range:  $55,000  -  $60,000  based  on  experi¬ 
ence  and  qualifications. 

Please  send  electronic  resumes  and  inquiries  to  Resume@NPPA.org  or  by  mail  to: 

ED  Search  Committee 
National  Press  Photographers  Association 
3200  Croasdaile  Drive,  Suite  306,  Durham,  NC  27705 


ADVER'nSING 


CLASSIFIED  ADVERTISING  MANAGER 
The  Town  Talk,  a  40,000-f  Gannett  daily  lo¬ 
cated  in  central  Louisiana  is  seeking  a  Clas¬ 
sified  Advertising  Manager.  This  person  will 
be  responsible  for  meeting  overall  classified 
revenue  goals  and  will  manage  10  em¬ 
ployees  whose  sales  responsibilities  include 
our  award-winning  daily  newspaper,  a  con> 
petitive  shopper  and  an  array  of  niche 
publications.  The  success  candidate  will 
have  strong  organizational,  leadership  and 
communication  skills  and  should  have  profi¬ 
cient  computer  skills.  This  position  requires 
a  Bachelor’s  degree  with  3  years  of 
Classified  sales  management  experience  in 
both  inside  and  outside  sales  areas.  We  of¬ 
fer  competitive  salary,  incentive  plan  and 
company  benefits.  Send  resume  with  cover 
letter  to:  Joy  L.  Williford,  P.O.  Box  7558, 
Alexandria,  LA  71306  or  E-mail  to; 

personnel@thetowntalk.com 


SALES  MANAGER 

Expanding  Zone  9  weekly  newspaper  com¬ 
pany  with  multiple  titles  is  looking  for  a 
sales  manager  with  a  track  record  of  reve¬ 
nue  growth.  You’ll  be  responsible  for  major 
accounts  and  oversee  a  display  staff  of  six, 
plus  structure  and  build  a  classified  depart¬ 
ment.  Great  opportunity  in  a  very  desirable 
community.  E-mail  your  resume,  salary  his¬ 
tory  and  at  least  three  references  to: 
consultpub@AOL.com 
All  replies  confidential 


ADMINISTRATIVE 


ADVERTISING 


CLASSIFIED  AD  MANAGER 
Advo,  INC,  publisher  of  the  South  Jersey 
Shopper’s  Guide,  has  an  excellent  career 
opportunity  for  a  results-oriented,  high  en¬ 
ergy  individual  to  manage  our  Classified  Ad¬ 
vertising  Department.  In  this  role,  you  will 
be  responsible  for  managing,  training  and 
motivating  a  staff  of  sales  representatives. 
In  addition,  you  will  be  responsible  for  gen¬ 
erating  weekly  and  monthly  goals.  The  ideal 
candidate  will  possess  prior  sales/  manage¬ 
ment  experience,  ability  to  handle  multiple 
responsibilities  in  a  fast  paced,  deadline 
driven  environment,  excellent  reasoning, 
problem  solving,  judgment  and  analytical 
skills  and  PC  knowledge  (Excel,  Word). 
Earning  Potential  $60,000  -  $80,000  First 
Year!  Base  Salary,  Monthly  Bonus  Program, 
Medical,  Dental,  401(k),  Vacations,  Holi¬ 
days.  For  immediate  consideration  fax  re¬ 
sume  to:  (856)  6160299. 
or  E-mail:  shoppersguide@dsapub.com 


OUTSTANDING  OPPORTUNITY  for  advertis¬ 
ing  person  on  the  move.  We  seek  a  strong 
number  two  person  to  help  oversee  all  ad¬ 
vertising  for  2  daily  newspapers  in  North 
Central  Ohio.  This  candidate  will  have  exceF 
lent  people  skills,  strong  background  in 
classified  and  retail  advertising.  Must  be 
flexible  and  willing  to  work  and  help  grow 
our  dailies,  weeklies  and  shopper  publica¬ 
tions.  Send  resume  to  Rhonda  Geer,  adver¬ 
tising  director.  The  Daily  Record,  212  East 
Liberty  Street,  Wooster,  OH  44691.  No 
calls,  please. 


ADMINISTRATIVE 


CAPTAIN  YOUR  OWN  SHIP 
President  and  Publisher  of  The  Hanford  Sentinel  and 
seven  other  weekly  newspapers 


Pulitzer  Newspapers,  Inc.  is  currently  looking  tor  a  world-class  leader  to  run  our  opera¬ 
tions  in  California’s  San  Joaquin  Valley. 

Pulitzer  owns  The  Hanford  Sentinel,  a  13,000  circulation  daily  newspaper  and  the  weekly 
newspapers  surrounding  the  area  including  The  Selma  Enterprise,  The  Kingsburg  Record¬ 
er,  The  Avenal  Progress,  The  Coalinga  Record,  The  Lemoore  Advance  and  The  Twin  City 
Times.  The  combined  circulation  of  these  weekly  newspapers  is  approximately  84,000. 

The  Hanford  Sentinel  is  the  paper-of-record  for  Kings  County,  California  and  the  weekly 
publications  are  the  major  local  print  publications  of  their  respective  communities.  There 
are  approximately  170  employees  in  Hanford  and  throughout  the  other 
communities. 

Roughly  42%  of  the  population  within  these  communities  is  Hispanic.  The  President  and 
Publisher  is  responsible  for  the  overall  long-term  health  of  the  organization  including  the 
development  of  employees,  growth  in  circulabon,  attainment  of  financial  goals  and  serv¬ 
ice  to  the  communities  its  publications  serve. 

Pulitzer  Newspapers  strongly  believes  that  strategies  are  best  developed  and  executed 
locally.  We  have  high  expectations  but  operate  with  limited  corporate  oversight.  If  you 
thrive  working  in  a  decentralized  environment,  we’d  like  to  talk.  If  you  don’t  enjoy 
autonomy,  you  should  not  apply. 

The  successful  candidate  must  enjoy  the  challenge  associated  with  being  the  captain  of 
his/her  own  ship. 

You  should  possess  a  deep  knowledge  of  the  newspaper  industry  and  have  a  proven 
track  record  of  improved  results  particularly  in  growing  advertising  and  growing 
circulation. 

Knowledge  of  Spanish  is  helpful  but  not  required.  Interested? 


Send  inquiries  to; 

Richard  A.  Anderson,  Management  (Consultant,  Pulitzer  Newspapers,  Inc. 
e-mail:  pnwprez@aol.com 

1920  Glenmorrie  Drive,  Lake  Oswego,  Oregon  97034 
(503)  699  0877 


www.editorandpublisher.com 


MAY  7,  2001  EDITOR*  PUBLISHER  CLASSIFIEDS  C3 


Phone:  1-888-825-9149 


CLASSIFIED  ADVERTISING 


MMACMAHON@EDITORANDPUBLlSHER.COM 


Fcujc :  (646)  654-5312 


^  EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


ADVERTISING 


ADVERTISING  DIRECTOR 
The  Sidney  Daily  News  (13,500  circulation) 
has  an  immediate  opening  for  an  experi- 


CIRCULATION 


LOOKING  FOR  THAT 
EXCELLENT  CAREER  MOVE? 

I  The  Ogden  Newspapers  has  openings  at  a 


enced  advertising  director  to  lead  our  i  f0^  of  our  36  daily  newspapers.  We  have 


award  winning  staff  and  continue  to  coach, 
challenge  and  develop  new  sales,  including 
our  orHine.  You'll  be  responsible  for  revenue 
budget,  sales,  forecasts,  and  all  department 
operations.  Leadership  and  excellent  com¬ 
munication  skills  are  required  along  with  a 
desire  to  succeed.  You  will  replace  an  ad¬ 
vertising  director  promoted  to  publisher  at 
another  Brown  Publishing  Company  newspa¬ 
per.  We  offer  a  competitive  compensation 
program  and  benefits  package  including  a 
401(k)  plan,  etc.  Send  your  cover  letter,  re¬ 
sume  and  salary  requirements  to  Publisher 
Fax:  (937)  4980893 
E-mail:  twaterman@sdnccg.com 
P.O.  Box:  4099,  Sidney,  OH  45365 

ADVERTISING  SALES  MANAGER 
Incredible  adventure  for  entrepreneurs  and 
sales  sharks  looking  for  fantashc  career  op¬ 
portunity.  Bigfoot  Media,  publisher  of  the 
Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  is  looking  for  high-energy  Sales 
Managers  to  build  and  lead  teams  at  small, 
start-up  California  daily  newspapers.  Abso¬ 
lutely  must  love  sales-looking  for  aggressive 
up  and  comers!  Competitive  compensation 
-t-  stock  options  tor  aggressive  leaders.  Not 
for  the  faint-hearted:  strong,  entrepreneurial 
work  ethic  required! 

E-mail  cover  letter,  resume,  salary  history: 
hr@berkeleydailyplanet.net 
Or  Fax:  (510)  841-5695 

CLASSIFIED  ADVERTISING  MANAGER 
The  Union  Democrat,  11,500  circulation 
published  Mon  -  Fri.  located  in  the  beautiful 
Sierra  Foothills.  Convenient  to  San 
Fransisco,  Sacramento  and  Reno,  NV.  The 
Union  Democrat  is  part  of  Western  Commu¬ 
nications,  Inc.  a  family  owned  group  based 
in  Bend,  OR.  Send  resume  to:  The  Union 
Democrat,  Adv.  Director,  84  S.  Washington 
St.,  Sonora,  CA  95370. 


CIRCULATION 


THE  DAILY  CITIZEN,  an  award-winning  sev¬ 
en-day  13,000  daily  in  northwest  Georgia, 
needs  a  professional  circulation  director  to 
lead  department  of  nine  to  maintain  and 
build  circulation,  improve  customer  service 
and  improve  circulation  accounts  receiva¬ 
bles.  Candidate  will  also  be  responsible  for 
eight  other  publications  in  the  North  Georgia 
Newspaper  Group. 

The  successful  candidate  must  have  circu¬ 
lation  manager/director  experience  and  a 
college  degree  is  preferred.  Must  be 
sales-oriented  to  increase  penetration  in 
home  market.  Need  background  of  solid 
operational  experience  to  lead  improvement 
in  distribution  force.  Good  communication 
skills  a  must. 

As  department  head,  would  be  part  of 
newspaperis  strategic  management  team. 
Excellent  starting  salary,  plus  benefits 
package  and  growth  potential. 

Please  send  resume  with  references  and 
salary  requirements  to: 

Richard  D.  Brown,  Regional  Publisher 
The  Daily  Citizen 

P.O.  Box  1167,  Dalton,  GA  30722-1167 
Or  E-mail  to  rbrown@cnhi.com 


j  current  openings  in  Circulation,  Editorial, 

1  Advertising,  Production  and  more.  Check 
out  our  Career  Opportunity  page  at: 
www.ogdennews.com/opportunities 

I  HOME  DELIVERY  MANAGE"r 

i  The  Post  and  Courier,  located  in  beautiful 
i  Charleston,  South  Carolina,  has  an  exciting 
i  opportunity  to  lead  our  Home  Delivery  De¬ 
partment.  The  Post  and  Courier  has  circula¬ 
tion  of  105,000  daily,  120,000  Sunday 
I  and  is  published  by  The  Evening  Post  Pul> 

!  lishing  Company.  The  ideal  candidate  will 
possess  strong  leadership  skills  and  a  prov- 
i  en  track  record  of  circulation  success.  If 
i  you  are  looking  for  the  opportunity  to  lead 
in  an  environment  that  encourages  forward 
i  thinking  and  rewards  achievement,  please 
send  your  resume,  cover  letter  and  salary 
!  history  to: 

j  Steve  Wagenlander,  Post  and  Courier 
j  134  Columbus  Street 

Charleston,  SC  29403 
I  Or  swagenlander@postandcourier.com 

I  CIRyULAflON 

;  FORMER  ABC  AUDITOR 

The  New  York  Post  is  seeking  a  former 
ABC  Auditor  to  conduct  a  thorough  review 
!  of  the  circulation  practices  of  a  competitive 
tabloid  in  the  New  York  Market. 

Attractive  salary/bonus  compensation  pack¬ 
age  for  the  right  individual. 

Please  send  resume  to: 

John  Amann 
c/o  The  New  York  Post 
1211  Avenue  of  the  Americas 
New  York,  NY  10036 
E-mail:  jamann@nypost.com 
i  Or  Fax:  (212)  930-8128 

I  ^FlatTon^ana^ 

i  Publisher  of  3  award-winning  business 
j  newspapers  in  beautiful  Fort  Collins  and 
'  Boulder  Colo.,  and  Cheyenne,  Wyo.,  seeks 
I  circulation  manager  experienced  with 
,  in-house  fulfillment  and  paid/control  sub- 
!  scription  promotion.  Must  have  strong 
;  computer  and  marketing  skills.  Must  be 
.  multiple-task  oriented,  organized  and  able 
to  work  in  a  fast-paced  environment, 
i  E-mail  resumes  to  Chris  Wood  at: 

cwood@ncbr.com,  or  send  to:  Chris  Wood, 

1  Co-Publisher,  The  Northern  Colorado  Busi- 
;  ness  Report,  201  S.  College  Ave.,  Fort  Col- 
j  lins,  CO  80524.  FAX  to:  (970)  221-5432. 

!  CIRCULAfloi^lRECTOi 

I  Zone  2  AM  community  newspaper  is  looking 
I  for  a  customer-focused  circulator  with 
!  the  demonstrated  ability  to  develop  and  im- 
!  plement  successful  strategies  to  contribute 
to  our  circulation  growth.  We’d  like  to  hear 
I  from  you  if  you  are  a  hands-on  manager 
!  and  are  interested  in  taking  your  career  to 
j  the  next  level.  Interested  candidates  should 
I  send  their  resume  with  cover  letter  and  sal- 
'  ary  history  to  Box  2107,  Editor  &  Publisher, 

I  770  Broadway,  7th  FI.,  NY,  NY  10003. 

‘  CIRCULATION  MANAGER  for  22  paper 
;  weekly  group  in  Philadelphia,  PA  and  South 
i  Jersey  area.  Familiarity  with  USPS  Periodi¬ 
cals  Postage  requirements.  Good  opportu¬ 
nity  for  daily  district  manager  or  weekly 
move  up.  Resumes  to  General  Manager,  In¬ 
tercounty  Newspaper  Group,  P.O.  Box  67, 
Blackwood,  NJ  08012. 


CIRCULATION 


CIRCULATION  MANAGER 
Ready  to  run  your  own  circulation  depart¬ 
ment?  We're  looking  tor  a  full-charge  circu¬ 
lation  executive  for  a  dynamic  7-day  daily 
with  strong  TMC  distribution  in  multi-county 
region  in  the  Midwest.  Successful  candi¬ 
dates  will  have  a  minimum  of  3-5  years  cir¬ 
culation  experience,  or  equivalent  manage¬ 
ment  skills,  and  be  familiar  with  industry  au¬ 
dit  procedures.  We  require  experience  in 
single  copy  leadership  and  demonstrated 
marketing  and  creative  sales  experience. 
We  offer  excellent  compensation  and  bene¬ 
fit  package,  including  medical,  dental, 
401(k)  and  great  growth  opportunities;  all 
in  a  very  affordable  location  near  quality 
boating  and  fishing.  Employment  is  contin¬ 
gent  on  passing  a  pre-employment,  post  of¬ 
fer  drug  test.  Send  resume  in  total  confi¬ 
dence  to  Box  2109,  Editor  &  Publisher, 
770  Broadway,  7th  FI.,  NY,  NY  10003. 

CIRCULATION  DIRECTOR 
The  Daily  Press,  a  28,000+  daily  newspa¬ 
per  In  the  Mojave  Desert  of  Southern  Cali¬ 
fornia  and  its  sister  publication,  the  Desert 
Dispatch,  a  5,000-t-  circulation  daily,  is 
seeking  an  aggressive  circulation  director 
with  strong  marketing  skills. 

The  ideal  candidate  should  have  a  proven 
;  track  record  of  developing  circulation,  ex¬ 
cellent  customer  service  and  community  re¬ 
lations,  and  the  ability  to  develop  aggressive 
and  effective  marketing  strategies. 
Five  years'  circulation  experience  with  three 
years  in  management  is  preferred.  We  offer 
a  competitive  salary  and  excellent  benefits. 
The  Southern  California  High  Desert  is  lo¬ 
cated  97  miles  northeast  of  Los  Angeles 
and  offers  a  good  quality  of  life  just  outside 
the  congestion  of  the  LA  basin. 

Send  your  resume  and  cover  letter  with  sal¬ 
ary  history  to:  Sue  Lindley,  Daily  Press,  P.O 
Box  1389,  Victorville,  CA,  92392  or  FAX 
,  to:  760-241-7145.  E-mail: 

sue_lindley@link.freedom.com 

SALES  &  MARKETING  MANAGER 
!  The  Telegram  &  Gazette  (105, 0(X)  AM),  a 
I  New  York  Times  Company  located  in  central 
'  Massachusetts,  seeks  an  aggressive 
marketer  with  the  knowledge  of  what 
works.  The  ideal  candidate  has  at  least  five 
years  successful  management  experience 
in  conceiving  and  carrying  out  successful 
newspaper  circulation  or  other  consumer 
marketing  campaigns,  is  detail  oriented,  an- 
d  will  have  the  vision  and  energy  to  inspire 
a  staff  to  a  new  level  of  sales  achievement 
in  home  delivery,  NIE,  and  single  copy. 
Bachelor's  degree  in  business  or  marketing 
preferred. 

Excellent  benefits  and  compensation  pack¬ 
age  plus  outstanding  opportunities  for 
growth. 

Send  resume  and  salary  requirements  to: 

Human  Resources,  Telegram  &  Gazette 
20  Franklin  Street,  Worcester,  MA  01608 
Or  E-mail:  humanresources@telegram.com 
Or  Fax  to:  (508)  793-9294 


EDITORIAL 


ASSISTANT  EDITOR 

Small  daily  paper  in  the  heart  of  the  Rocky 
Mountains  seeks  a  assistant  editor  to  lead 
reporting  staff.  Candidates  must  have  daily 
newspaper  experience.  Must  be  energetic, 
positive,  have  excellent  copy  editing  and  AP 
style  skills.  Must  be  highly  organized  and 
have  the  ability  to  juggle  different  duties. 
Please  send  resume,  story  and  editing  clips 
to  “Editor"  at  Summit  Daily  News,  P.O.  Box 
329,  Frisco,  CO  80443. 

REPORTER/EDITOR 

We  need  a  seasoned,  self-motivated  re¬ 
porter/editor  for  one  of  the  leading  pubs 
covering  workers'  compensation  in  Califor¬ 
nia.  This  is  a  full  time  exclusive  position. 
The  successful  candidate  will  have  a  stable 
verifiable  employment  history.  We  are  ready 
to  hire  a  steady  quick-learner,  who  can 
.  learn  a  beat  and  stay  with  it.  Applicants 
should  be  adept  at  developing/sourcing 
doctors,  government  bureaucrats,  attor¬ 
neys,  corporate  lobbyists,  lawmakers  and 
other  parties  at  interest  on  this  beat.  An  ex¬ 
perienced  proven  nose  for  news  is  required 
-  (we  don’t  do  puff  or  rewrite  news  releases) 

'  -  and  excellent  writing  skills  that 
can  turn  complex  issues  into  readable  pro¬ 
se.  Top  notch  salary  and  benefits,  including 
medical,  dental,  vision,  disability,  and 
401(k)  plan.  Send  resume  and  work  sam¬ 
ples  to:  Steve  Parker,  Providence  Publica¬ 
tions,  P.O.  Box  1100,  Grass  Valley,  CA 
95945-1100.  By  E-mail  to: 

Sparker@Earthmail.com 
No  free  lancers  please 

‘  EbrfOR  at  The  Register-Mail,  a  Copley 
,  Press  7-day  daily  in  Galesburg,  IL.  This  top 
i  news  position  is  responsible  for  managing 
a  20-person  department  and  ensuring  cov¬ 
erage  is  accurate,  fair  and  comprehensive. 
The  editor  will  be  an  outstanding  journalist, 
a  community  leader,  a  teacher  and  an  ex¬ 
ample  for  a  news  staff  which  includes  veter¬ 
ans  and  young  journalists.  The  successful 
candidate  will  have  at  least  five  years  of 
newsroom  management  experience.  Repor¬ 
ting  to  the  publisher,  they  will  be  a  partner 
with  the  newspaperis  other  managers  to 
make  our  local-oriented  product  the  very 
best  that  it  can  be.  Galesburg  is  a  fine  Mid¬ 
west  community  with  a  four-year  liberal  arts 
;  college,  a  two-year  community  college  and 
I  a  good  mix  of  manufacturing,  agriculture 
j  and  service  businesses.  It  is  within  an  hour 
;  of  two  mid-sized  metropolitan  areas.  Send 
j  resume  and  representative  copies  of  your 
;  current  publication  to:  The  Register-Mail, 

1  Don  Cooper,  Publisher;  140  S.  Prairie  St.; 
Galesburg,  IL  61401. 

NEWS  EDITOR  for  Mississippi  PM  daily 
(circulation  8,300).  Main  emphasis  is  page 
layout,  with  occasional  writing.  Must  know 
QuarkXPress  and  preferably  Adobe  Photo- 
:  shop.  Solid  copy  editing  skills  desired. 

Send  resume  and  layout  samples  to  Jenny 
,  Humphryes,  Managing  Editor,  P.O.  Box 
j  8050,  Greenwood,  MS  38935-8050. 

I  E-mail:  jenny@gwcommonwealth.com. 
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—  CLASSIFIED  ADVERTISERS - 

If  you  don't  see  a  category  that  fits  your  needs, 
please  call  us  at  888.825.9149 

visit  our  website 

- vvvvw.editorandpublisher.com - 

www.editorandpublisher.com 


Phone:  1-888-825-9149 


ClASSIFIED  ADVERTISING 


MMACMAHON@EDITORANDPUBLISHER.COM 


Fax :  (646)  654-5312 


HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


EDITORIAL 

EDITORIAL 

EDITORIAL 

EDITOIUAL 

ALASKA:  SPORTS  EDITOR/WRITER:  Repor¬ 
ting, editing,  page  layout  and  headline  writ¬ 
ing,  community  sports  include  basketball, 
baseball,  cross  country,  soccer,  track, 
wrestling,  and  volleyball.  5  days  on/2  days 
off,  6,000  circulation,  morning  distribution, 
state-of-the  art  equipment,  Mac  computers. 
Word  and  Quark  software,  pleasant  work 
environment,  island  living,  located  in  rain 
forest,  benefits:  profit  sharing,  medi¬ 
cal/dental  insurance,  paid  vacation,  sick 
leave  and  401(k).  Send  clips,  cover  letter 
and  resume  to:  Scott  Bowlen,  Ketchikan 
Daily  News,  501  Dock  St./P.O.  Box  7900, 
Ketchikan,  Alaska  99901. 

MEDICAL/SCIENCE  WRITER 
Leading  academic  medical  center  seeks  an 
experienced  journalist  for  a  medicaLscience 
reporting  position  in  a  fast-paced  News  and 
Publications  office.  Degree  in  journalism, 
English  or  related  field,  4  years  of  experi¬ 
ence.  The  successful  candidate  must  craft 
medical  news  for  a  lay  audience  and  pos¬ 
sess  well-honed  communication  skills  to 
work  with  physicians  and  news  media.  A 
quick-learner  accustomed  to  juggling  sever¬ 
al  projects  and  meeting  deadlines  should 
be  up  to  the  challenges  this  position  de¬ 
mands.  Send  resume,  five  published  sam¬ 
ples  of  your  work  to  illustrate  versatility,  and 
cover  letter  to:  Philip  Schoch,  Director, 
News  and  Publications,  5323  Harry  Hines 
Blvd.,  Dallas,  TX  75390-9060 
Fax:  (214)  648-9119)  OR  by  E-mail  to: 
philip.schoch@utsouthwestern.swmed.edu 
LIT  Southwestern  is  an  Equal 
Opportunity/Affirmative  Action  Employer 

COPY  EDITOR 

The  Southern  Illinoisan  is  looking  for  an 
entry-level  copy  editor  with  equally  strong 
skills  in  editing  and  design  to  work  on  its 
fully  paginated  news  desk.  Familiar  with 
Newsmaker,  have  good  news  judgement 
and  meet  deadlines.  To  apply,  send  cover 
letter  and  resume  to: 

angela.holmes@southernillinoisan.com. 
Pre-employment  drug  screen  required.  EOE 
M/F.  www.southernillinoisan.com 


EDITORIAL 


COVER  SOUTH  FLORIDA’S 
MOVERS  &  SHAKERS 

The  Miami  Daily  Business  Review, 

an  award  winning  business  and  legal 
daily  in  Miami,  Fort  Lauderdale  and 
West  Palm  Beach,  is  always  looking 
for  WRITERS  with  a  thirst  for  breaking 
news  and  a  flair  for  excellent  writing. 
Our  readers,  subjects  and  sources  are 
the  people  and  businesses  that  shape 
South  Florida.  If  you  can  meet  high  stan¬ 
dards  and  compete  in  an  intense  and  ex¬ 
citing  journalism  market,  please  send 
your  resume  and  clips  to: 

Editor,  Miami  Daily  Business  Review 
One  S.E.  Third  Avenue,  #900 
Miami,  FL  33131 


'  ROOM  TO  WRITE 

;  New  Times,  the  nation’s  largest  and 
fastest-growing  publisher  of  alternative 
1  newsweeklies,  believes  the  amount  of  time 
it  takes  to  report  and  write  a  story  is  deter¬ 
mined  by  the  story  itself-not  by  inch-count 
limits  or  the  expectations  of  focus  groups. 
We’re  looking  for  experienced  journalists 
who  share  the  same  view.  We  have  immedi- 
;  ate  openings  for  staff  writers  at  our  papers 
in  Kansas  City,  Phoenix,  and  Ft.  Worth. 
Qualified  candidates  will  have  a  strong 
background  in  news  and  the  ability  to  write 
compelling,  magazine-length  stories  based 
on  in-depth  reporting.  New  Times  offers 
competitive  salaries  and  benefits.  Interested 
I  candidates  should  send  a  cover  letter, 
I  resume,  clips  and  three  well-developed  sto- 
I  ry  ideas  about  the  city  in  which  they  live  to: 

Andy  Van  De  Voorde 
j  Executive  Associate  Editor 

New  Times 

I  P.O.Box  5970,  Denver,  CO  80217 
I  To  learn  more  about  New  Times,  visit  our 
website  at  www.newtimes.com 


EDITORIAL 


The  National  Enquirer 
Wants  You! 

America’s  largest  circulation  paper  is  seeking  tal¬ 
ented  reporters  who  are  aggressive,  self-moti¬ 
vated  and  experienced  for  our  Los  Angeles 
bureau  and  Florida  headquarters.  The  Enquirer 
routinely  breaks  the  biggest  news  stories  in  the 
world  and  we’re  looking  for  reporters  who  keep 
digging  for  information  long  after  the  competition 
has  given  up.  Excellent  Benefits 

Send  resume  and  clips  to: 

Attn:  HR-NE,  5401  NW  Broken  Sound  Blvd.,  Boca  Raton,  FL 
33487  or  fax  to  561  -989-1 298. 


Are  you  croistraining? 


Garrett  Burnett  is  a  bare¬ 
knuckle  brawler  who 
haunts  the  minor  league 
hockey  rinks  of  the  U.S. 
and  Canada. 


newest  edition  of  the" Best 

Pete  Kotz,  Cleveland  Scene 

American  Sports  Writing 
Anthology  published  by  Houghton  Mifflin. 


That  makes  five  New  Times  writers  in  the  past 
four  years  whose  work  has  been  selected  for 
inclusion  in  this  well-known  roundup  of 
outstanding  sports  reporting.  And  that's  a  pretty 
good  record,  considering  that  New  Times  papers 
have  no  designated  sports  reporters. 

At  New  Times,  we  don't  believe  in  forcing  them 
into  niches.  Instead,  we  look  for  talented 
journalists  who  can  find  good  stories  and  write 
them  well.  Whatever  the  venue. 

With  13  newspapers  and  more  than  a  million 
readers.  New  Times  is  the  nation’s  largest 
and  fastest-growing  publisher  of  alternative 
newsweeklies.  We  are  always  looking  for  talented 
writers  and  editors  to  join  our  award-winning  staffs. 

NewTimes 

Phoenix  New  Times  •  San  Francisco  Weekly  •  Los  Angeles 
New  Times  •  Dallas  Observer  •  Houston  Press  •  Denver 
Westword  •  Miami  New  Times  •  Broward  New  Times  • 
Cleveland  Scene  •  Kansas  City  Pitch  Weekly  •  St.  Louis 
Riverfront  Times  •  Fort  Worth  Weekly  •  East  Bay  Express 
THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


You  can  browse  our  journalism,  and  job  opportunities,  online  at; 

www.newtimes.com 


www.editorandpublisher.com 
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EDITORIAL 


COPY  EDITOR:  Business  First  of  Louisville, 
an  American  City  Business  Journals  news¬ 
paper,  seeks  a  seasoned  wordsmith  who 
knows  how  to  make  a  sentence  better.  Ad¬ 
ministrative  skills  needed  for  coordination 
of  projects.  At  least  three  years  of  newspa¬ 
per  copy  editing  experience  required.  AP 
stylebook  knowledge  essential.  Quark 
XPress  pagination  skills  a  plus,  but  not  re¬ 
quired.  Excellent  benefits;  competitive  sala¬ 
ry.  Send  cover  letter,  resume,  examples  of 
work  to: 

Carol  Timmons,  Editor,  Business  First 
P.O.  Box  249,  Louisville,  KY  40201 
Or  by  E-mail  to:  ctimmons@bizjournals.com 

EDITOR-IN-CHIEF  for  progressive  employ¬ 
ee-owned  b-to-b  publisher  of  New  Age  Re¬ 
tailer,  for  14  years  the  #1  trade  magazine 
for  retailers  of  New  Age  merchandise. 
Looking  for  a  creative  community-builder 
with  business  experience  to  work  with  our 
team  of  13  highly  motivated  profes¬ 
sionals.  Openminded,  open-hearted,  inter¬ 
ested  in  metaphysics.  Send  resume  and 
handwritten  cover  letter  to  NAR,  1300  N. 
State  St.,  Ste.  105,  Bellingham,  WA 
98225. 

BUSINESS  EDITOR/REPORTER  for  Bonita 
Banner,  a  30,000  circulation  twice-weekly, 
and  the  Naples  Daily  News,  a  50,000  circu¬ 
lation  daily  on  Florida's  Gulf  Coast.  Both 
papers  are  consistently  rated  as  among  the 
best  in  the  state.  Successful  applicant  will 
cover  breaking  news,  spotlight  trends  and 
dissect  issues  for  the  front  page  and  local 
section  as  well  as  for  business. 

Send  resume,  clips  to  Todd  Pratt,  P.O.  Box 
40,  Bonita  Springs,  FL  34133. 

Or  to:  tjpratt^aplesnews.com 


EDITORIAL 


EDITORIAL 


EDITORIAL 


REPORTERS 

General  assignment  reporter  and  experi¬ 
enced  business  reporter  sought  for  com¬ 
munity  daily  in  an  excitingly  diverse  New 
Jersey/New  York  area  with  multicultural 
communities  and  a  hot  new  financial  district. 
For  general  assignment  spot,  candidates 
must  speak  Spanish;  experience  a 
plus,  but  recent  grads  and  other  entry-level 
candidates  will  be  considered.  Business  re¬ 
porter  candidates  must  have  demonstrated 
ability  to  master  a  financial  beat  and  make 
complex  deals  relevant  to  the  average  read¬ 
er.  Competitive  salary/benefits. 

Send  resume,  cover  letter  and  samples  of 
your  work  to  Box  2105,  Editor  &  Publisher, 
770  Broadway,  7th  Floor,  NY,  NY  10003. 

CHIEF  COPY  EDITOR 

The  Idaho  State  Journal  seeks  chief  copy 
editor.  We  want  a  journalist  ready  to  make 
a  career  move.  Prefer  two  or  more  years 
desk  experience.  Will  supervise  five-person 
desk.  Must  be  willing  to:  help  take  our  paper 
to  the  next  level;  work  to  better  serve 
readers;  coach  staff  members;  tweak  de¬ 
sign;  serve  on  editorial  board.  Not  only  a 
great  newspaper,  a  great  community.  Con¬ 
tact:  Steve  Miller,  Managing  Editor,  P.O. 
Box  431,  Pocatello,  ID  83204;  or  e-mail: 
smiller@journalnet.com 

PRODUaTON/COPY  EDITOR 
Versatile  editor  needed  for  fast-paced  copy 
desk  on  45,000-circulation  daily  in  metro¬ 
politan  New  Jersey/New  York,  area.  Candi¬ 
dates  should  have  layout,  design,  paginat¬ 
ion,  copy  reading  and  story  editing  experi¬ 
ence.  Spanish-speaking  a  plus.  $44K.  Send 
resume,  cover  letter  and  samples  of  your 
work  to  Box  2106,  Editor  &  Publisher,  770 
Broadway,  7th  Floor,  New  York,  NY  10003. 

EDITORIAL 


No  Bureaucrats  Need  Apply 

New  Times,  the  nation’s  largest  and  most-honored 
publisher  of  alternative  newsweeklies,  is  seeking 
an  editor  for  its  Phoenix  flagship  paper. 

Editors  shouldn’t  devote  their  time  to  meetings, 
memos,  committees,  or  pushing  paper.  A  good 
editor  is  first,  last,  and  always  a  journalist.  And 
good  editors  have  built  Phoenix  New  Times  into 
the  best  newspaper  in  Arizona. 

The  next  editor  will  work  closely  with  an  accomplished  staff  which 
routinely  wins  top  journalism  honors.  New  Times  writers  have  won  the 
Arizona  Press  Club’s  Journalist  of  the  Year  Awards  six  years  running. 
Staffers  are  regularly  recognized  in  such  contests  as  Missouri  Lifestyle, 
IRE,  John  Bartlow  Martin,  the  Maggies,  and  many  others. 

Applicants  should  have  a  fine  touch  with  copy,  experience  crafting 
stories  in  magazine  style,  and  reporting  chops  that  can  shred  a 
blowhard  in  30  seconds  or  less. 

Applicants  should  send  a  cover  letter  and  resume  to: 

Christine  Brennan,  Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  80217  _ .  _ 


NewTimes 


REPORTERS 

The  Northeast  Publishing  Co.  in  picturesque 
northern  Maine  has  openings  for  two  re¬ 
porters,  one  for  its  Caribou  newspaper  and 
the  other  for  its  Dover-Foxcroft  newspaper. 
These  jobs  offer  the  opportunity  for  com¬ 
munity  journalism  at  its  best  6  a  place  to 
make  a  difference,  not  only  as  a  journalist 
but  also  as  a  citizen  and  resident.  We’re 
looking  for  bright,  dedicated,  impassioned 
people  who  know  that  journalism  is  much 
more  than  just  gathering  news.  The  ideal 
candidate  should  have  some  writing  or  jour¬ 
nalism  experience,  but  recent  college 
graduates  are  encouraged  to  apply,  too. 
Send  resume,  cover  letter  and  three  writing 
samples  to:  Paul  J.  Gough,  Managing 
Editor,  Northeast  Publishing  Co.,  P.O,  Box 
510,  Presque  Isle,  ME  04769. 

ASSISTANT  METRO  EDITOR  -  The  Las 
Vegas  Sun  is  looking  for  an  experienced  as¬ 
sistant  metro  editor  to  help  direct  news 
coverage  in  the  country’s  fastest-growing 
city.  The  job  involves  working  with  seasoned 
reporters  to  develop  Sunday  enterprise  sto¬ 
ries,  in-depth  projects  and  hard-edged  daily 
news  stories.  Candidates  should  have  five 
years’  editing  experience  on  a  daily  newspa¬ 
per.  Send  a  cover  letter,  resume,  clips  and 
references  to: 

Warren  Johnston,  Metro  Editor,  Las  Vegas 
Sun,  2275  Corporate  Circle  Dr.,  Suite  300, 
Henderson,  NV  89014. 

E-mail:warren@lasvegassun.com 


E&P'S  CLASSIFIED 

the  newspaper 
^industry’s  meetings 
place. 

888.825.9149 


MARKET  RESEARCH 


RESEARCH  MANAGER 
We  are  looking  for  the  right  person  to  lead 
our  research  efforts  at  The  Hartford  Courant 
in  Hartford,  CT.  This  person  will  have 
direct  responsibility  for  managing  our  pri¬ 
mary  quantitative  and  qualitative  research 
as  well  as  secondary  research  for  client  de¬ 
partments:  advertising,  sales  development, 
newsroom,  marketing,  circulation  and  sen¬ 
ior  management. 

This  person  will  develop  and  maintain  a  li¬ 
brary  of  secondary  resources  to  compre¬ 
hensively  understand  the  greater  Hartford 
market,  including  readers/consumers  and 
advertisers.  The  development  of  competi¬ 
tive  media  share  reporting,  which  will  serve 
as  a  clearing  house  for  intelligence  on  com¬ 
petitive  media  is  also  a  responsibility  of  this 
position. 

This  person  will  develop  issue-based  re¬ 
search  studies,  including  research  propos¬ 
als  and  goals,  selecting  research  suppliers, 
interpreting  and  presenting  results  to  all 
levels  of  our  organization. 

Required:  College  degree  in  a  research  re¬ 
lated  field  such  as  marketing,  social  sci¬ 
ences,  business  administration;  masters  de¬ 
gree  or  equivalent  experience.  Five  years 
sales  experience,  two  yearsi  managerial  and 
research  or  market-analysis  experience. 

At  least  two  yearsi  media  experience,  pref¬ 
erably  at  a  newspaper.  Good  computer 
skills,  the  ability  to  conceptualize  sales 
presentations  and  research  projects  from 
initial  idea  to  final  product,  and  familiarity 
with  type  and  typographic  layouts  and 
specs. 

We  offer  a  competitive  salary,  a  compre¬ 
hensive  benefits  package,  401(k),  opportu¬ 
nity  for  advancement  and  free  parking. 
Please  send  resume  and  salary  require¬ 
ments  to  our  processing  center  referencing 
source  HC/EPM/HE7259/JMW. 

Tribune  Company 
C/O  Resume  Processing 
P.O.  Box  549233 
Waltham,  MA  02453 
Fax:  (781)663-8534 
E-mail:  courant@hiresystems.com 
Subject  Line:  HC/EPM/HE7259/JMW 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 


THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISI 


To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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www.editorandpublisher.com 


Phone:  1-888-825-9149 


CLASSIFIED  ADVERTISING 


MMACMAHON@EDITORANDPUBLISHER.COM 


Fax :  (646)  654-5312 


HPREUSS@EDITORANDPUBLISHER.COM 


•HELP  WANTED- 


PRESSROOM 


PRESSROOOM  MANAGER 
The  Amarillo  Globe-News,  a  Division  of  Mor¬ 
ris  Communications  Corp.,  is  seeking  an  ex¬ 
perienced  Pressroom  Manager.  The  indi¬ 
vidual  in  this  position  must  have  metro  dou¬ 
ble  width  press  experience.  Will  be  respon¬ 
sible  to  cover  four  10-hour  shifts,  producing 
the  morning  paper.  This  position  reports  to 
the  Pressroom  Superintendent.  Excellent 
mechanical  and  people  skills  required.  We 
offer  a  competitive  salary  with  full  company 
benefits  program,  including  medical  and 
dental  insurance,  paid  vacation,  holidays 
and  sick  leave.  An  excellent  401(k)  plan  is 
available. 

Please  respond  directly  to:  Ed  Chamblin, 
Human  Resources  Director,  Amarillo 
Globe-News,  900  S.  Harrison,  Amarillo,  TX 
79166.  Phone:  (806)  345.3333  Fax:  (806) 
345-3370. 

PRESSROOM  SUPERVISORS 
The  San  Jose  Mercury  News,  a  Knight  Rid- 
der  paper,  is  looking  for  Pressroom  Super¬ 
visors  with  off-set,  double-wide  web  press 
exp.  Previous  supervisory  exp.  in  a  news¬ 
paper  production  atmosphere  highly  pre¬ 
ferred.  Must  have  ability  to  analyze  and 
troubleshoot  mechanical  and  personnel 
problems.  Must  be  flexible  in  work  hours. 
Comprehensive  benefits  package  and  op¬ 
portunities  for  career  growth.  E-mail  re¬ 
sume  to:  jobs@sjmercury.com  or  mail  re¬ 
sume  to:  HR,  c/o  San  Jose  Mercury  News, 
750  Ridder  Park  Dr.,  San  Jose,  CA  95190. 

_  ^E 

PRESS  SUPERVISOR  &  ELECTRONIC 

PREPRESS  SUPERVISOR 
PRESS  SUPERVISOR:Come  to  Colorado  and 
build  your  career  with  a  company  you’ll 
love.  Imagine  working  with  a  team  of  moti¬ 
vated,  positive  people.  Now  imagine  doing 
this  within  a  hour  of  Denver  and  30  minutes 
of  the  Rocky  Mountains.  If  you  have  experi¬ 
ence  as  a  lead  pressman  or  supervisor  run¬ 
ning  four-section  newspapers  on  a  Goss  Ur¬ 
banite  press,  we  may  want  to  talk  to  you. 

ELECTRONIC  PREPRESS  SUPERVISOR: 
Looking  for  experience  in  electronic  pre¬ 
press  using  100%  digital  workflow  on 
QuarkXPress  and  Acrobat  PDFs.  Imaging 
equipment  experience  required.  25,000 
daily  looking  at  moving  to  computer  to  plate 
process.  Come  see  why  over  90%  of  our 
employees  rated  us  as  a  great  place  to 
work!  Please  send  your  resume  and  refer¬ 
ences  to:  Brenda  Haines,  Greeley  Tribune, 
P.O.  Box  1690,  Greeley,  CO  80632  or 
haines@greeleytrib.com.  Please  specifiy 
position  of  interest. 

PRODUCnON/TECH 

PRODUCTION  DIRECTOR 
Career  opportunity  to  lead  great  color  web 
pressroom,  mailroom,  ad  composition  and 
growing  commercial  printing  department  in 
Pacific  Northwest.  Send  letter,  resume,  sal¬ 
ary  history,  work  samples  to:  John  Brewer, 
Publisher,  Peninsula  Daily  News,  305  W. 
First  St.,  Port  Angeles,  WA  98362. 

www.peninsuladailynews.com 


ADVERTISERS 

For  Space/material 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 


•POSITIONS  WANTED- 


ADMINISTRATIVE 


PUBLISHER’S  PUBLISHER:  Experienced 
publisher  available  for  interim/transitions, 
sales  training,  difficult  assignments,  con¬ 
sulting.  Short-term,  effective,  affordable. 

(308)  254-5135 

_ EDITORIAL _ 

AWARD  WINNING  REPORTER,  early-mid  ca¬ 
reer,  seeks  position  in  western  OH,  eastern 
IN  or  northern  KY.  Have  experience  in  cov¬ 
ering  a  variety  of  beats,  including  cops,  lo¬ 
cal  government,  education,  business  and 
entertainment.  Also  have  photography  ex¬ 
perience.  Phone  (302)  674-1176  or  E-mail: 
kate.house@doverpost.com 

EDITORIAL  CARTOONIST 
Experienced,  award-winning  editorial 
cartoonist/illustrator  seeking  new  opport¬ 
unities/position.  Review  portfolio  and  con¬ 
tact  at:  www.davegranlund.com 


SEEKS  FILM  REVIEWING  POSITION 
Veteran  critic.  Book  of  interviews  “Voices 
From  The  Sef  with  Hitchcock,  Scorsese,  et 
al.  recently  published.  John  Wayne  wrote, 
“You  caught  me  in  print  as  no  one  else  has. 
Many  thanks.  Duke."  Have  freelanced  for  al¬ 
ternative  paper  last  seven  months.  E-mail 
to:  tmacklv@hotmaiLcom  or  phone: 

(702)  254D287 

COLUMNIST  will  give  your  paper  a  healthier 
bottom  line.  Watch  your  readership  spike 
with  an  experienced  columnist  who  will 
make  your  metro  section  more  compelling. 
Samples  will  show  a  savvy  voice  with  a  fol¬ 
lowing.  Will  relocate  from  southern  New 
England.  Contact:  Lou  Filardo,  228  Water¬ 
man  Street,  #5,  Providence,  Rl  02906. 

EXPERIENCED  REPORTER  seeks  full-time 
news  job  in  Northern  California.  A  decade 
spent  in  newsrooms  and  three  years  free¬ 
lancing.  Looking  to  return  to  a  newsroom 
environment  as  a  reporter  or  editor.  Excel¬ 
lent  references.  E-mail  for  resume  at: 
reporterforhire@yahoo.com 

'  LOOKING  FOR  GrIot  JOB 
AS  A  REPORTER 
http://resume.jupiterx.com 

EXPERIENCED  auto  tester  and  computer 
guru  seeks  contributing  writer’s  position  at 
your  magazine  or  newspaper.  Will  custom 
tailor  to  your  format,  exposure  more  impor¬ 
tant  than  pay.  Also  available  tor  other  as¬ 
signments.  Contact: 

Opossuni@ix.netcom.com 
4901  Green  River  #63 
Corona,  CA  92880 
(909)  340-0631 

From  the 

newsrooms 

to  the 

PRESSROOMS 

to  the 

boardrooms  - 

no  one  covers  the 
newspaper  business  like 
Editor  &  Publisher 


visit  oiir  wvbsite  at 
.edi  to  raiul  publisher.  Cl)  111 


CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 
LINE  AD  RATES 


Tuesday  at  noon  (EST)  for  the  next  Monday’s  issue. 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 


HELP  WANTED 


ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $12.75 

1  week . 

. $11.70 

2  weeks . 

. $11.85 

2  weeks  . 

. $10.30 

3  Weeks . 

. $10.45 

3  Weeks . 

. $  9.00 

4  weeks . 

. $  8.80 

4  weeks  . 

. $  7.70 

1 2  weeks  . 

. $  8.40 

1 2  weeks  . 

. $  6.80 

26  weeks  . 

. $  7.50 

26  weeks  . 

. $  5.95 

39  weeks  . 

. $  7.25 

39  weeks  . 

. $  5.60 

52  weeks  . 

. $  6.90 

52  weeks  . 

. $  5.25 

BUND  BOXES:  $25  per  insertion:  counts  as  additional  line  copy. 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise 
a  scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum 
133-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 

BLACK  &  WHITE  DISPLAY  AD  RATES 


1  week  . 

.  $139 

12  weeks  . 

.  $  108 

2  weeks  . 

.  $126 

26  weeks  . 

.  $  103 

3  Weeks  . 

.  $120 

39  weeks  .... 

.  $  97 

4  weeks . 

.  $115 

52  weeks  . 

. $  92 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis. 
Contracts  are  non-cancellable.  All  ads  from  new  advertisers  must  be 
pre-paid  prior  to  deadline;  advertisers  with  a  payment  record  in  good 
standing  may  be  billed.  Deadline  is  Tuesday  prior  to  Monday 
Publication.  Cash,  check,  VISA,  MasterCard,  and  American  Express 
accepted.  All  ads  require  a  signed  insertion  order,  and  all  ad  copy 
must  be  submitted  in  writing  via  mail,  e-mail,  or  fax.  We  reserve  the 
right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.Company,  3.  Mailing  Address,  4.  Phone,  5.  Ad 
Classification,  6.  No.  of  insertions. 

Or  Place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures. 

Mail:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI,  New  York,  NY  10003 

Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL: 
TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 

hpreuss@editorandpublisher.com 

MICHELE  MACMAHON  (  EMPLOYMENT  -  CENTRAL  +  WESTERN  U.S.) 

mmacmahon@editorandpublisher.com 

MICHELE  GOLDEN  (SERVICES  +  ALL  OTHER  CATEGORIES) 

mgolden@editorandpublisher.com 


www.editorandpubllsher.com 
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Culture  1 


Culture  Trends 


MIVs 

BUZZWORTHY 

Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 
who  MTV  believes  have  special 

The  HollywoodReporter’s 

For  weekend  ending  April  30, 2001 

This  Last  3-Day 

Week  Week  Picture  Weekend  Gross 

1  New  Driven  12,174,504 

Box  Office 

Days  In  Total 

Release  Gross  Sales 

3  12,174,504 

2 

1 

Bridget  Jones’  Diary 

7,528,349 

17 

36,263,550 

potential.  Of  the  videos  desig- 

3 

2 

Spy  Kids 

5,784,764 

31 

93,677,074 

nated  as  Buzzworthy,  the  vast 

4 

3 

Along  Came  a  Spider 

5,603,083 

24 

54,689,149 

majority  have  been  certified 
gold  or  platinum.  i 

5 

4 

Crocodile  Dundee  in  L.A. 

4,659,727 

10 

13,907,2S7 

6 

6 

Blow’ 

3,354,646 

24 

40,257,088 

Week  of  4/30/01 

7 

New 

Town  &  Country 

3,029,858 

3 

3,029,858 

1 

I 

8 

New 

The  Forsaken 

3,020,159 

3 

3,020,159 

Artist/Group:  Fatboy  Slim 
Song/Video:  "Weapon  of  Choice" 
Album:  Halfway  Betiveen  the 

Gutter  and  the  Stars... 

9 

7 

Joe  Dirt 

2,708,925 

19 

22,734,854 

10 

5 

Freddy  Got  Fingered 

2,522,946 

10 

11,312.380 

11 

New 

One  Night  at  McCool’s 

2,520,041 

3 

2,520,041 

First  of  all,  what  a  great  album 
title!  Slim  teams  up  again  with 

Spike  Jonze  to  hopefully  re-create 
the  energy  of  his  last  big  hit 

12 

8 

Kingdom  Come 

2,130,440 

19 

18,915,324 

13 

16 

Memento 

1,270,036 

45 

6,888,932 

14 

9 

Josie  and  the  Pussycats 

1,205,845 

19 

13,150,920 

15 

10 

Enemy  at  the  Gates 

1,087,706 

45 

48,159,457 

“Praise  You”.  Bootsy  Collins  from 

16 

12 

The  Tailor  of  Panama 

941,720 

31 

8,130,673 

P-Funk  lends  some  vocal,  and 
apparently  Christopher  Walken 
dances  in  the  video  -  so  you  can 
see  why  Vanity  Fair  wanted  this 

17 

14 

Crouching  Tiger,  Hidden  Dragon 

775,304 

143 

123,907,354 

18 

11 

Heartbreakers 

700,250 

38 

38,448,470 

19 

13 

Someone  Like  You 

643,284 

31 

25,863,786 

guy  for  their  post-Oscars  party... 

20 

17 

Traffic 

634,020 

124 

121,477,376 

Artist/Group:  Staind 

Song/Video:  "It’s  Been  Awhile" 
Album:  Dysfunction 

1 

I 

21 

20 

Amores  Peros 

603,493 

31 

2,946,551 

22 

18 

Exit  Wounds 

465,870 

45 

50,100,378 

23 

15 

Pokemon  3 

418,548 

24 

16,373,155 

24 

19 

The  Brothers 

408,088 

38 

26,553,854 

Formed  back  in  1995,  this  is  the 

25 

22 

0  Brother,  Where  Art  Thou? 

369,564 

129 

42,149,368 

band’s  second  record  and  first 
bonafide  hit.  Although  the  band 
is  tied  to  Fred  Durst  in  that  he 
helped  sign  the  band,  thankfully 
their  sound  leans  more  towards  S 

26 

21 

Chocolat 

334,372 

136 

68,800,770 

27 

23 

Cast  Away 

308,176 

129 

232,073,556 

28 

24 

Hannibal 

207,920 

80 

164,210,129 

29 

32 

The  Dish 

153,102 

47 

1,082,753 

Alice  in  Chains  than  Limp  Bizkit.  I 

30 

26 

Pollock 

147,240 

136 

7,928,534 

1 

1 

©2001  MTV 
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Gay-themed 
comic  to  run 
on  United  site 
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A  COMIC  STARRING  A  GAY  CHAR- 

acter  is  scheduled  to  make  a  I 
groundbreaking  debut  May  8  on 
United  Media’s  mass-audience-oriented 
Comics.com  site. 

“Jane’s  World”  is  by  Paige  Braddock, 
whose  day  job  is  senior  vice  president 
and  creative  director  of  Charles  M. 

Schulz  Creative  Associates,  which 
handles  “Peanuts”  licensing. 

“It’s  like  the  ‘Ellen’  of  the  comics  pages,  p 
but  will  hopefully  have  a  longer  run,”  said 
Braddock,  referring  to  her  feature  and 
the  now'-defunct  TV  show  starring  gay 
comedian-actress  Ellen  DeGeneres. 

No  comic  in  mainstream  svTidication 
stars  a  gay  character,  though  a  few  have 
them  in  supporting  roles.  At  least  one 
other  gay-themed  strip,  “Dykes  to  Watch 
Out  For,”  has  appeared  in  various 
publications  in  recent  years.  But  a  major 
s>Tidicate  that  considered  signing  Alison 
Bechdel’s  comic  deemed  it  too  frank  and 
edgy  for  general-interest  dailies. 

“Mine  is  the  ‘PG’  gay  strip,”  quipped 
the  California-based  Braddock,  who  has 
worked  for  the  Chicago  Tribune  and  The 
Atlanta  Journal-Constitution. 

What  does  United  think  of  including 
a  gay-oriented  strip  on  its  consumer- 
targeted  site?  “Our  general  point  of  view 
is  to  put  good  comics  online,”  said  Toby 
Sanders,  general  manager/Web. 

“We  want  anybody  who  wants  to  see  a 
good  comic  to  come  to  Comics.com,” 
added  United  Executive  Director  of  Public 
Relations  Mary  Anne  Grimes,  who  also 
said  interested  Web  sites  and  print  publi¬ 
cations  can  buy  and  run  “Jane’s  World.” 

Braddock’s  six-times-a-week  strip  started 
running  in  alternative  publications  in  1994, 
and  went  online  the  next  year.  Her  site 
(http://www.pb9.com  or  http://girltwirl 
comics.com)  will  continue  operations  as  a 
fan  destination.  —  DaveAstor 


cause,’  which,  according  to  the  bylaws,  is  il¬ 
legal.”  Beck  said  only  the  full  NCS  member¬ 
ship  can  remove  an  officer  “without  cause.” 

Beck’s  supporters  feel  he  may  have  been 
ousted  for  questioning  the  way  Cagle  ran 
the  organization  and  handled  its  monies. 
Beck  also  questioned  why  there  wasn’t 
more  discussion  prior  to  the  NCS  board’s 
September  vote  to  donate  $35,000  to  the 
struggling  International  Museum  of 
Cartoon  Art  in  Boca  Raton,  Fla.  The  NCS 
has  declined  to  publicly  state  why  Beck 
w'as  removed,  but  Cagle  has  said  it  wasn’t 
because  of  the  museum-donation  issue. 

The  55-year-old  NCS  has  more  than 
600  members,  including  many  svmdicated 
cartoonists.  —  DaveAstor 


Sign-filled  feature  from 
FORMER  ‘Vagabond’  writer 

Doug  Lansk>’,  the  world-traveling 
columnist  who  formerly  wTOte  “Vagabond" 
for  Tribune  Media  Services,  is  now 
self-s>’ndicating  “Signspotting.” 

The  new  feature  shows  unintentionally 
fiinny  signs  from  around  the  globe,  with 
wry  captions  by  Lanskv’  (douglansky@ 
aol.com).  Readers  whose  pictures  are 
used  receive  a  photo  credit,  a  $50  flight 
voucher,  and  a  chance  to  win  an  around- 
the-world  plane  ticket. 

Clients  include  The  Denver  Post,  the 
Pittsburgh  Post-Gazette,  and  The 
Sacramento  (Calif.)  Bee. 


“Signspotting”  photo  points  to  unusual  fridge, 
the  situation  in  a  better  way. 

Springer  said  the  report  of  the 
committee,  which  consists  of  past  NCS 
presidents,  was  approved  unanimously. 

When  asked  what  he  thought  of  the 
decision.  Beck  replied  that  “the  focus  was 
on  not  upsetting  any  apple  carts.”  He 
added:  “The  most  disappointing  aspect  of 
the  ethics  committee’s  action  was  [its]  fail¬ 
ure  to  address  the  most  basic  aspect  of  the 
board’s  action. ...  I  was  removed  ‘without 


Cartoon  group’s  committee 
UPHOLDS  ouster  OF  OFFICER 

A  National  Cartoonists  Society  committee 
has  upheld  the  NCS  board’s  decision  last 
September  to  oust  Chip  Beck  as  treasurer. 

“The  ethics  committee  found  no  reason 
to  reverse  the  NCS  board’s  decision,”  said 


Editorial  cartoonists  will 
BE  congregating  IN  CANADA 

The  Association  of  American  Editorial 
Cartoonists  (http://vvww.detnews.com/ 
AAEC)  will  hear  about  Canadian  cartoon¬ 
ing,  “Big  Tobacco,”  and  various  other 
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topics  at  its  annual  convention  in  Toronto 
June  27-30. 

Ralph  Nader  and  former  Canadian 
Prime  Minister  Brian  Mulroney  have 
been  invited  to  speak  at  a  session  on 
globalization,  but  tbeir  appearances  aren’t 
yet  confirmed. 

‘Doctor  Ebiz’  online  column 

MAKING  MOVE  TO  NEWSPAPERS 

“Doctor  Ebiz,”  which  has  56,000  e-mail 
subscribers  and  375  Web  clients,  is  now 
being  syndicated  to  newspapers. 

Ralph  Wilson’s  weekly  Q-and-A 
column  (http://www.doctorebiz.com/ 
newspaper)  is  designed  to  help  small 
to  midsize  businesses  use  the  Internet. 


et  cetera  . . . 

ACCUWEATHER’S  new  media  division 
has  launched  “Streaming  Video  Weath¬ 
er"  for  Web  sites.  It  will  also  provide  stream¬ 
ing  video  to  wireless  devices. ...  Comtex 
News  Network  (http://www.comtexnews.net) 
has  added  six  content  partners,  including 
Environment  News  Service  and  Computer- 
Wire.  ...  Clickability  (http://wvrw.clickability 
.com)  is  syndicating  its  “Save  This,”  “Email 
This,"  and  “Print  This”  tools  —  and  provid¬ 
ing  data  reports  —  to  CNN  Interactive.  ...  At 
Large  Features  Syndicate  (http://www.atlarge 


features.com)  is  distributing  “Capital 
Connections”  by  Washington-based 
columnist  Karen  Feld,  who  has  self- 
syndicated  for  years.  ...  Andrews  McMeel 
Publishing  has  released  a  small-format  book 
called  “Kick  Butt  and  Other  Advice  on 
Aging”  by  “Ballard  Street”  cartoonist  Jerry 
Van  Amerongen  of  Creators  Syndicate.  ... 
The  Cartoonists  Rights  Network  (CRN)  now 
has  affiliate  organizations  in  Cameroon, 
Nigeria,  and  Romania,  and  is  also  starting 
chapters  in  Colombia  and  India.  CRN 
(http://cagle.slate.msn.com/crn)  helps 
editorial  cartoonists  who  are  faced  with 
threats  or  imprisonment  for  their  work. 


We  have  chairs  and  young  minds  to  fill, 
thanks  to  the  Donald  W.  Reynolds  Foundation. 


The  Donald  W.  Reynolds  School  of  Journalism  and  Center 
for  Advanced  Media  Studies  at  the  University  of  Nevada, 
Reno  has  provided  one  of  the  nation’s  most  innovative 
journalism  studies  programs  for  more  than  half  a  century. 

Recently,  the  trustees  of  the  Donald  W.  Reynolds  Foundation 
awarded  a  $5  million  lead  grant  to  the  Reynolds  School  of 
Journalism  Renaissance  Fund.  The  grant  will  fund  two  new 
endowed  chairs,  as  well  as  provide  funding  for  new  media 
technology,  bring  visiting  professionals  and  journalism 
scholars  to  the  Reynolds  School  of  Journalism,  and  support 
an  annual  seminar  in  media  ethics  and  critical  thinking. 

The  Reynolds  School  of  Journalism  will  be 
searching  across  the  nation  for  the  most 
distinguished  scholars  to  fill  a  Chair  in  new 
media  technologies  and  a  Chair  in  critical 
thinking  and  ethical  practices. 

Interested  in  knowing  more  about  one  of  the  best  journalism 
programs  in  America,  and  where  the  brightest  journalism 
students  can  be  found?  Contact  Dean  Bill  Slater  at 
slater (® unr.edu,  or  call  (775)  784-6531. 


DONALD  W  Reynolds 
FOUNDATION 


Want  to  know  more  about  the  Donald  W.  Reynolds  Foundation?  Visit  them  on  line  at  dwreynolds.org. 
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BY  JIM  ROSENBERG 

WHEN  THE  Brown  family  two  years  ago  sold 
its  Cortez  (Colo.)  Journal  to  the  company  that 
operates  the  daily  Durango  (Colo.)  Herald,  the 
7,200-circulation  thrice-weekly  had  been  in  its 
building  since  the  1930s.  “We  can’t  expand  at 
that  location,”  said  the  papers’  publisher,  Richard  G.  Ballantine. 
Rather  than  see  their  operation  in  Montezuma  County,  in  the 

southwestern  comer  of  Colorado,  merge  relocated,  it  will  be  installed  with  a  second 

with  that  of  the  neighboring  La  Plata  folder  and  two  adjacent  stacked  units  to 

County  daily.  Journal  employees  will  move  increase  its  four-color  capacity, 

into  their  own  new  headquarters  this  year.  A  stitcher  and  trimmer  are  to  be 

Bucking  the  .  h  purchased  later,  and, 

11*111  s  CORTV  JOURNAL  UAmFlOOP  PLAN  . 

trend  to  consoh-  . . . should  it  become 

date  operations  of  ^  necessary,  Ballantine 

commonly  owned  I  1;  added,  “we’ll  have 

nearby  newspa-  '-•  p  plenty  of  room  for  a 

pers,  Ballantine  j  r  mechanical  inserter.” 

remarked:  “We  H  “We  are  definitely 

want  to  keep  those  ®  [1  planning  to  be  moved 

jobs  in  Cortez.”  ^  ^  ^  ^  ?  hi  Christmas,”  said 

But  the  small,  j  Meyer,  adding  that 

two-story  building  j  1  &  1  her  press  crew  prom- 

is  an  “awkward  □om«  □pmoucton  ised  no  down  days, 

work  environ-  },m  ■»«"«•••«>  BpimjcAReA  In  fall  of  next  year, 

ment”  for  the  staff  Horvitz  Newspapers 

of  40,  said  Ballantine.  So  his  company  is  '  Inc.  expects  to  open  a  second  plant  at  its 

building  24,000  square  feet  of  office  and  j  Kent,  Wash.,  print  site  to  handle  not  only 

production  space  planned  and  designed  by  ’  that  community’s  22,628-circulation  South 
designAlliance,  Boulder,  Colo.,  for  a  site  !  County  Journal,  but  also  the  26,969-circu- 
that  keeps  the  paper  in  town  —  across  from  |  lation^ostsitfe  JowTviaZin  Bellevue,  and  six 
a  park,  a  block  off  Main  Street,  the  publish-  :  weeklies.  All  are  in  western  King  County, 
er  said.  The  paper’s  new  home  will  have  a  I  most  near  Seattle.  (Out  on  the  Olympic 

community  room  for  use  by  local  groups.  Peninsula,  the  smaller  Peninsula  Daily 

Editor  Suzy  Meyer  said  more  press  units  i  News  handles  its  own  production.) 
are  needed  because  more  color  has  meant  i  Production  functions  at  the  larger  daily 

fewer  pages.  Besides  printing  the  Journal,  :  won’t  disappear,  however.  Bellevue’s  univer- 
Ballantine  said,  “We  do  a  fair  amount  of  |  sal  copy  desk  will  continue  paginating  both 
commercial  work  out  of  [the  current]  j  Journals  (prepared  with  a  DewarView  sys- 

plant.”  Among  other  publications,  the  plant  ;  tern),  sending  page  files  by  Tl  line  to  the 
prints  a  sister  weekly,  the  750-circulation  pressroom  in  Kent.  The  weeklies  (prepared 

Mancos  Times-Tribune.  For  those  reasons,  |  on  a  Baseview  system)  will  have  a  similar 
when  the  six-unit  Goss  Community  press  is  '  arrangement  for  printing  in  Kent. 
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Of  its  more  than  100  commercial  jobs  a 
month,  Seattle  Weekly  is  among  its  biggest 
customers.  Beginning  this  month,  however, 
it  adds  another:  “The  new'  plant  was  de¬ 
signed  with  the  needs  of  Investor’s  Business 
Daily  taken  into  consideration,”  Horvitz 
said.  And  for  IBD  print  sites,  that  means 
computer-to-plate  (CTP)  output.  IBD  will 
install  the  platesetters,  but  Horvdtz,  though 


equipment  needs  —  determined  in  pj 
the  expectation  of  more  commercial ' 

The  56,000-square-foot  plant  will 
“two-stor>'  support 
core,”  with  prepress  /  ' 

and  platemaking  on  '  \ 

the  second  level,  where  j 

a  bridge  to  the  press  . 

decking  will  make  for  j__  ■- 

easy  plate  deliverv’  to 

upper  printing  couples  Horvitz  plant  facilitates  more-frequent  plate  changes  on  upper  couples, 
on  a  new  Dauphin 

Graphic  Machines  440.  The  single-wide, 
one-plate-around  press  will  consist  of  six 
four-high,  fiill-color  towers;  two  stacked 
units;  two  folders;  and  10  Amal  AR60 
reelstands  perpendicular  to  the  press  line. 

“We  will  have  the  capacity  to  print  40 
broadsheet  pages  in  either  one  or  tw'o  sec¬ 
tions,  with  process  color  on  24  pages,”  said 
President  Peter  Horvitz,  adding  that  the 
plant  is  designed  to  be  able  to  add  a  dupli¬ 
cate  eight-tower  press  and  a  duplicate  630 
inserter.”  (The  existing  Heidelberg  inserter, 
he  said,  will  be  expanded  to  22  stations 
when  relocated  to  the  new  plant.)  To 
accommodate  growth  cost-effectively,  he 
remarked,  “you  only  want  to  build  it  once.” 


well  along  in  pagination,  will  not  move  its 
own  titles  to  CTP  until  eveiy  page  is  made 
up  electronically.  “We  hope  over  time  to 
convert  to  it,”  Horvitz  said. 

Horvitz  will  keep  its  existing  building 
and  its  Goss  Community'  press,  commercial 
inserter,  and  stitcher-trimmer  for  many  of 
those  commercial  jobs.  With  much  of  the 
work  shifting  to  the  new  plant,  space  in  the 
current  building  can  be  converted  to 
newsprint  storage,  Horvitz  said. 

Less  newsprint  waste,  a  cutoff  that  will 
shrink  to  2IV2  from  22  */+  inches,  and  fewer 
press  and  mailroom  operators  will  help  jus- 
tity'  the  cost  of  the  plant,  which  Horvitz  ex¬ 
pects  will  employ  more  than  100  people.  11 


Did  you  know  ? 


•AdSEND  now  serves  more  than 
800  of  your  newspaper’s  national 
and  regional  advertisers 


•AdSEND  delivers  ads  to  more 
than  2,000  newspapers  in  the 
Americas  and  Europe 


•AdSEND  gives  you  around 
the  clock  suppt)rt 


•AdSEND  g 
archive  of  all 
30  days 


Monks  banish  ghost  writers 


And  in  addition  to  the  solid  depend¬ 
ability  of  AdSEND  deliveries,  AP 
now  offer  AdRES,  a  powerful  ad-space 
reserv'ations  system  that  keeps  you 
in  touch  w'ith  your  advertisers  for 
real-time  updates,  24  hours  a  day, 
seven  days  a  week. 


Spirits  in  the  newsroom  would  once 

have  surprised  no  one.  But  ghosts  [M 
in  the  bathroom?  pU 

‘‘The  ghosts  seem  quiet  for  now.  But  Lj 
you  never  know,”  South  China  Morning  ^11 
Post  Editor  Robert  Keatley  told  E&P  after 
Buddhist  monks  were  asked  to  remove  |H 

any  truly  unproductive  souls  from  his  HT 

staff's  new  workplace.  Em 

After  editors  visited  the  Orlando  (Fla.)  [m 
Sentinel,  SCMP  similarly  joined  its  print 
and  online  newsrooms  March  1  on  the 
same  floor  in  a  building  at  the  office  park  |b 
where  they  were  separately  quartered.  A  pF 
week  later.  Post  food  editor  Susan  Jung  ^ 
said  she  heard  her  name  while  alone  in  in 
the  lavatory  washing  her  hands.  The  transplant¬ 
ed  Californian  said  the  voice  spoke  in  English. 

Telling  The  Associated  Press  that  she’s  “not 
normally  that  superstitious,”  Jung  did  relate  an 
encounter  of  a  few  years  earlier,  when  she  saw 
an  arm  close  her  apartment  door.  On  both  occa- 


AdRES  simplifies  reservations  by 
automatically  organizing  your  inser¬ 
tion  orders  into  a  searchable  system 
that  integrates  with  AdSEND. 


For  more  information,  visit 
w'ww.adsend  .com . 


More  content.  More  value. 


sions,  she  was  “really,  really  tired,”  Jung  said. 

To  reassure  those  who  had  begun  taking 
to  the  toilets  in  twos,  the  monks  performed  a 
traditional  cleansing  ritual  later  in  the  month, 
chanting,  sprinkling  water  with  a  leaf,  and 
erecting  a  small  altar.  —  Jim  Rosenberg 
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Think  your  boss  is  a  pinhead? 

Good  luck  getting  your  views  into 
your  newspaper.  That  is,  unless 
you  work  at  the  Telegram  &  Gazette  in 
Worcester,  Mass. 

Late  last  month,  T^G  Editor  Harrj’ 
Whitin  let  two  furious 
^  columnists  take  him  to  the 

'  woodshed  after  he  publicly 

apologized  for  a  satirical 
column.  “I’m  not  in  the 
habit  of  spiking  things,” 
y  he  told  E&P. 

Whitin,  who 

has  worked  at 
Whitin  caused  .1 

.„.  the  new'spaper 

a  quitting. 

tor  34  years,  has  no 
regrets  about  letting  his  employ- 
ees  speak  and  write  freely.  “We 
believe  in  the  First  Amendment, 
and  I’ve  let  these  people  have 
their  say,”  he  explained  last  week. 

“I’m  not  sure  that  would  happen  p08 
in  too  many  other  places.” 

The  brouhaha  began  w  hen 
T^G  columnist  James  Dempsey 
spoofed  a  convention  of  priests  in 
towTi:  “I’m  talking  about  a  group  sKk 
of  men  w  ho  dress  exclusively  in 
black,  not  unlike  those  pale-faced  Hr 
kids  w  ho  call  themselves  Goths, 
and  whose  hero  is  a  convicted 
criminal  who  received  the  death 
penalty.”  Some  readers  w'ere 
appalled,  and  an  editors’  note 
appeared  the  next  day.  The 
column,  Whitin  wrote,  in  an 
apology,  “came  across  as  mean- 
spirited,  anti-Catholic,  and  crude.” 

A  few  days  later,  Dempsey  j^S 

announced  he  was  quitting  as  a 
columnist  and  returning  to 
reporting.  “You  don’t  OK  a 
column  and  then,  because  of  some 
criticism,  publicly  humiliate  the 
columnist,”  he  wrote.  “I  know 
when  I’m  being  hung  out.”  Colum- 
nist  Dianne  Williamson  charged 
that  Whitin’s  words  were  “devas- 
tating”  to  Dempsey,  adding  that 
there  was  much  “dismay”  among 
staffers  about  their  editor’s  apolo- 
gy  to  readers.  —  Randy  Dotinga 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


is  on r Jl rst  A-4  president,  meaning  flint 
he's  verij  eoinfortah/e  appearing  on  an  inside  page 

-  RON  BROWNSTEIN,  “LOS  ANGELES  TIMES” 


Photo  of  the  iceek 


JOHN  SCHULTZ, 
QUAD-CITY  TIMES 
DAVENPORT,  IOWA 

IN  Davenport, 
they  ought 
to  spell  it 
“Messissippi.”  As 
the  city  tried  to 
overcome  its  horrific 
late-April  flood,  few 
had  as  tough  a  job 
as  Randy  Flores,  a 
Builders  Sand  and 
Cement  employee. 
Here,  he  struggles  to 
stay  awake  at  2  a.m., 
after  manning  the 
pump  under  the 
city’s  Centennial 
Bridge  for  almost 
five  days  straight, 
working  double 
shifts  and  more. 

—  Greg  Mitchell 
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Getting  It  Right 


U.S.  media,  by  and  large,  are  missing  the  story  of  its  civil  war 


Last  Nov.  20,  armed  forces  of  Sudan’s  National 
Islamic  Front  government  executed  seven  black 
African  schoolboys  following  a  mid-morning  slave 
raid  on  an  elementary  school  in  southern  Sudan.  Two 
boys  who  escaped  reported  that  soldiers  shot  the 
boys  in  the  head  to  instill  fear  and  obedience  in  the  other  children. 
All  the  children  were  forced  to  watch  the  killings. 

On  Dec.  20  —  as  also  reported  by  the  Switzerland-based  Christian 


Solidarity  International  —  “Government 
soldiers  systematically  gang-raped  and 
enslaved  black  African  women  and 
girls  after  raids  on  villages  in 
southern  Sudan.” 

You  are  not  likely  to  have 
seen  either  story  in  American 
newspapers  or  on  TV.  I 
reported  them  in  The  Village 
Voice  in  New  York  and  in  my 
United  Media/Newspaper 
Enterprise  Association 
syndicated  column  as  part 
of  my  coverage  over  the  past 
five  years  of  slavery  and  other 
human-rights  atrocities  in  Sudan. 

Among  my  other  sources  have  been  the 
American  Anti-Slavery  Group  in  Boston, 
Agence  France-Presse  (AFP),  the  Nation¬ 
al  Post  in  Toronto,  and  interviews  with  es¬ 
caped  slaves.  Only  in  the  last  year  or  so 
has  there  been  brief,  albeit  unsustained, 
reporting  on  Sudan  in  a  few  American 
newspapers.  And  there  has  been  nothing 
that  I  have  seen  on  the  evening  TV  news¬ 
casts  or  even  on  Ted  Koppel’s  “Nightline.” 

A  sense  of  the  vastness  of  this  largely 
ignored  story  was  captured  by  Kate 
O’Beirne  in  the  National  Review  on 
March  5  —  18  years  after  the  start  of  the 
civil  war  between  the  Islamic  government 
in  the  North  and  black  rebels  in  the 
South,  with  disastrous  consequences 
for  the  black  Christians  and  animists  in 
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villages  in  southern  and  central  Sudan. 

O’Beirne  summarized  “the  scale  of 
human  suffering:  Two  million  people 
have  been  driven  from  their 
homes  in  a  systematic  cam¬ 
paign  by  the  Sudanese  govern¬ 
ment  to  annihilate  or  forcibly 
convert  Christians  and  practi¬ 
tioners  of  traditional  African 
religions  in  the  southern  and 
central  parts  of  this  country.” 

The  slave  raids,  during 
which  many  men  in  the 
villages  are  killed,  are  part  of 
a  jihad  (a  holy  war)  —  the 
continuation  of  which  was  declared  in 
November  by  Sudanese  President  Omar 
el-Bashir  and  reported  by  AFP.  The 
abducted  women  become  house  slaves 
and  concubines  in  the  north,  their  chil¬ 
dren  forced  into  Muslim  schools,  where 
they  are  indoctrinated  into  that  faith. 

But  there  is  also  an  increasing 
economic  impetus  behind  these  slave 
raids.  There  are  very  profitable  oil  fields 
in  southern  Sudan,  and  the  government 
is  engaged  in  systematic  ethnic  cleansing 
of  that  part  of  the  country.  U.S.  Rep. 
Frank  Wolf,  R-Va.,  who  heis  been  to  the 
Sudan  and  seen  escaped  slaves,  has 
tried  to  spread  the  word  of  bombings 
by  government  planes  of  schools  and 
churches  in  that  area,  with  the  attendant 
death  of  civilians,  including  children. 


Amnesty  International  also  has 
investigated  what  it  describes  as  these 
“massive  human  rights  abuses,”  but  its 
documentation  —  along  with  that  of  the 
American  Anti-Slavery  Group,  Wolf,  and 
Sen.  Sam  Brownback,  R-Kan.,  who  has 
been  to  Sudan  —  has  been  getting  scant 
attention  in  the  press  until  recently,  in 
some  columns  and  a  March  16  editorial 
in  The  Washington  Post  and  a  series  last 
month  in  the  New  York  Post. 

Amnesty  International  notes,  for 
example,  that  to  provide  “a  secure  envi¬ 
ronment”  for  exploiting  the  oil  fields,  the 
government  has  been  “strafing  villages 
from  helicopter  gunships”  —  along  with 
its  “killings,  torture,  rape,  and  abduction.” 

If  this  had  been  going  on  somewhere  in 
Europe,  I  expect  American  editors  would 
find  some  continuing  space  for  this  story 
and  would  send  reporters  there.  Then, 
journalists  might  ask  U.N.  Secretary-Gen¬ 
eral  Kofi  Annan  why  he  remains  resolute¬ 
ly  silent  about  the  genocide  that  has 
caused  Rabbi  Irving  Greenberg,  chairman 
of  the  U.S.  Holocaust  Memorial  Council, 
to  say  in  a  Washington  Post  Op-Ed  piece, 
but  not  in  a  news  story;  “One  does  not 
lightly  invoke  the  specter  of  genocide  — 
the  intentional  physical  destruction  of  na¬ 
tional,  ethnic,  racial,  or  religious  groups, 
as  such.  But  the  horror  that  afflicts  Sudan 
is  staggering. ...  Remembrance  of  the 
Holocaust  has  instilled  in  us  a  profound 
appreciation  for  the  cost  of  silence.” 

Aluel  Mangong  Deng,  20,  tells  of  being 
captured  in  a  slave  raid:  “I  struggled  to 
get  away,  so  they  held  dovm  my  hands 
and  feet  and  cut  my  throat  and  chest 
with  a  knife.  As  I  grew  faint,  one  of  [the 
slavers]  named  Mohammed  raped  me 
then  and  there.  That  night,  I  was  again 
raped  by  different  men.  They  came  one 
after  another.  This  also  happened  to  other 
women,  and  even  to  young  girls.  This 
kind  of  rape  happened  just  about  every 
day  along  the  way.” 

The  U.N.  war  crimes  tribunal  at  The 
Hague.  Netherlands,  convicted  three 
Bosnian  Serbs  on  Feb.  22  of  being 
responsible  for  mass-rape  camps  during 
the  war  in  Bosnia.  It  was  the  first  time 
anyone  has  been  convicted  of  sexual  en¬ 
slavement  as  “a  crime  against  humanity.” 
That  story  made  a  number  of  front  pages. 

Those  sexual  slaves  were  white.  11 
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Investment  Bankers  to 
the  Newspaper  Industry 


The  Copley  Press,  Inc. 

ha&  sold 

Fox  Valley  Press,  Inc. 

publisher  of  four  daily  newspapers: 

The  Beacon  News,  Atavra,  IL  The  Courier  Nessfs,  Eight,  IL 
The  Herald  News,  Joliet,  IL  The  News  Stm,  Waukegart,  IL 
and 

Sun  Newspapers 

a  group  of  1 5  non-dailv  publications 
ail  serving  suburban  Chicago 

Hollinger  International  Inc. 

We  acted  as  financial  advisor  to,  and  assisted  in  the 
negotiations  as  the  representative  of. 

The  Copley  Press,  Inc. 

December  2000 


The  New  York  Hmes  Company 


News-Press 


Ampersand  Holdings,  LLC 

We  acted  as  Anandal  advisor  to,  and  assisted  in 
the  negotiations  as  the  representative  of. 
The  New  York  Times  Company. 
October  2000 


The  Brown  Publishing  Company 

has  acquired 

Troy  Daily  News,  Inc. 

puUisher  of  the 

TFoy  Daily  News 

and  affiliated  publications  in  Miami  County,  Ohio 


We  initiated  the  transaction,  aaed  as  financial  advisor  to 
and  assisted  in  the  nq^ociations  as  the  represenuove  of 
The  Brown  PuUishing  Company. 


Brown  Publishing  Company 

has  acquired  the  newspaper  assets  of 

Amos  Press,  Inc. 

including 

The  Sidney  Daily  News 

a  daily  newspaper  serving  Shelby  County,  Ohio 
Beavercreek  News-Current 
Fairhom  Datfy  Herald 

daily  newspapers  serving  suburban  Dayton,  Ohio 
and 

The  Suburban  Newspapers  of  Dayton 
19  nondaily  publications  serving  suburban  Dayton.  Ohio 

We  initiated  the  transaction,  acted  as  financial  advisor  to, 
and  assisted  in  the  negotiations  as  the  representative  of 
Brown  Publishing  Company. 

October  2000 


The  New  York  Times  Company 


E/SSLE 


The  £.  W.  Scripps  Company 

Wc  acted  as  financial  advisor  to,  and  assisted  in 
the  negotiations  as  the  representative  of, 
The  New  York  Times  Company. 

September  2000 


The  New  York  Times  Company 


Daily  World 

a  daily  newspaper  serving  Opelousas,  Louisiana 


Gannett  Co.,  Inc. 

We  acted  as  hnancial  advisor  to,  and  assisted  in 
the  negotiations  as  the  representative  of 
The  New  York  Times  Company. 


Freedom  Communications,  Inc. 


The  Tribune 

a  daily  newspaper  in  Fort  Pierce,  Florida 


The  E.W.  Scripps  Company 

We  initiated  the  transaaion,  acted  as 
financial  advisor  to,  and  assisted  in  the 
negotiations  as  the  representative  of 
Freedom  Communications,  Inc. 


The  Hartz  Group 

has  sold 

Stem  Publishing,  Inc. 

publisher  of 

LAWttUy  ThtVJUpVeia  OClMdj 
CityPap,  CMtmlFntrama  StmttkWitUf 

Village  Voice  Media 

a  portfolio  company  of 

Weiss,  Peck  and  Grev  L.L.C. 

and  other  fuiancial  investors 

We  acted  as  financial  advisor  to.  and  assisted  in 
the  negotiations  as  the  repiesentative  of. 

The  Ham  Gcoup. 

February  2000 


Freedom  Communications,  Inc. 

has  purchase  the 

Scottsdale  Trikune  East  Valley  TrUmne 
Daily  News-Sun 

daily  newspapers  serving  suburban  Phoenix,  Arizona 
and 

The  Yuma  Daily  Sun 
a  daily  newspaper  serving  Yuma,  Arizona 
along  with  associated  n<Mi>daily  publications 
from 

The  Thomson  Corporation 

We  acted  as  financial  advisor  to,  and  assisted  in 
the  negoaabons  as  the  representative 
Freedom  Communications,  Inc 


Robert  J.  Broadwater 
Managing  Director 
212-381-8146 


Kevin  M.  Lavalla 
Mana^ng  Director 
212-381-8137 


Xiaohong  Chen 

Director 

212-381-8468 
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Veronis  Suhler 


MEDIA  MERCHANT  BANK 


350  Park  Avenue  New  York,  NY  1 0022 
2 1 2-935-4990  2 1 2-38 1  -8 1 68 
www.veronissuhler.com 


Activities  requiring  securities  industry  registration  will  be  performed  by  Veronis,  Suhler  &  Associates’  wholly-owned  broker-dealer  affiliate,  Veronis,  Suhler  &  Associates  LLC. 

Veronis,  Suhler  &  Associates  LLC  is  a  member  of  NASD  and  SIPC. 
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Congratulations 
Ann  Telnaes  i 

winner  of  the  ^ 

Pulitzer  Prize  H 

for  editorial  H 

cartooning  V 


Telnaes  cartoons  are  offered 
four  times  each  week  in  both 
flat  color  and  black  and  white. 


View  Ann  Telnaes’  award-winning 
work  at  www.comicspage.com. 
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